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1.Introduction
This configuration manual provides detailed instructions for setting up, configuring, and
running the Direct Marketing Strategies in Banking Sector project. It guides users through the
installation process, project setup, data preparation, and execution of the code used in the
study.This document is intended for data scientists, researchers, and software developers who
wish to replicate or extend the research conducted in this project. Familiarity with Python
programming and basic machine learning concepts is recommended.

2.System Requirements
Minimum Hardware Requirements

 Processor: Intel Core i5 or higher

 RAM: 8 GB minimum (16 GB recommended)

 Storage: 10 GB of free space for project files and data

This project was run on a system with the below hardware requirements (300

GB free storage)
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Figure 1: System hardware

Software Requirements

 Operating System:Windows 10, macOS, or Linux

 Python Version: Python 3.7 or higher

 IDE: Jupyter Notebook (recommended) or any Python-supported IDE (e.g., PyCharm,

VS Code)

This project was developed using python3.7 on Google Colab
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Figure 2: Colab Environment

Your second section. Change the header and label to something appropriate.

3. Project Setup
Installation of Python and Required Libraries

1. Install Python:

o Download and install the latest version of Python from the official website:
Python.org

o Ensure that Python is added to your system PATH during installation.
2. Install Required Libraries:

o Open a command prompt or terminal and run the following command to

install the necessary Python libraries:

Figure 3: Installing the libraries

Setting Up the Project Environment

1. Create a Project Directory:

https://www.python.org/downloads/
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o Create a new folder on your PC to save all project files and datasets.

2. Clone or Download the Project Files:

o Download the project files from the colab link.

o Save them in the project folder created earlier.

3. Launch Jupyter Notebook:

o Open command prompt.
o Navigate to your project directory using the cd command.
o Launch Jupyter Notebook by typing:

Figure 4: Running/Starting the notebook

o This will open the Jupyter Notebook interface in your default web browser.

4. Data Setup

Dataset Overview

 The project uses the Banking Dataset Marketing Targets dataset from Kaggle, which

contains client information and their responses to direct marketing campaigns.

 Source: Kaggle Dataset

 License: CC0: Public Domain

Downloading and Preparing the Dataset

1. Download the Dataset:

o Visit the Kaggle dataset link provided and download the dataset as a CSV file.

2. Load Data and Notebook file:

o In the Jupyter Notebook / Colab, load the notebook file and the dataset

https://www.kaggle.com/datasets/prakharrathi25/banking-dataset-marketing-targets
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Figure 5: Loading the notebook

Loading the dataset
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Figure 6: Loading Dataset

Final step is to execute the notebook command cell, do this by clicking the run all option in

the runtime dropdown.
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