
1 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

 

 

 

 

The Interaction between Social Media Addiction, Generational Grouping and Gender on an 

Individuals Quality of Life 

 

 

Aoife Dooley 

20375286 

Supervisor: Dr. Lynn Farrell 

 

 

 

B.A. (Hons) in Psychology 

National College of Ireland 

March 2023 

 

 

 

 

 

 

 

 



2 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Submission of Thesis and Dissertation 

 

National College of Ireland 

Research Students Declaration Form 

(Thesis/Author Declaration Form) 

 

Name: Aoife Dooley 

Student Number: 20375286 

Degree for which thesis is submitted: Bachelor of Arts Honours Psychology 

Title of Thesis: The Interaction between Social Media Addiction, Generational 

Grouping and Gender on an Individuals Quality of Life 

Date: 13/03/2023 

 

Material submitted for award  

A. I declare that this work submitted has been composed by myself.  X 

B. I declare that all verbatim extracts contained in the thesis have been distinguished by 

quotation marks and the sources of information specifically acknowledged.   X 

C.  I agree to my thesis being deposited in the NCI Library online open access repository 

NORMA. X      

D. Either *I declare that no material contained in the thesis has been used in any other 

submission for an academic award. Or *I declare that the following material 

contained in the thesis formed part of a submission for the award of          X 

____________________________________________________ 

(State the award and the awarding body and list the material below)   

 



3 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

 

Acknowledgements  

I would like to thank my supervisor, Dr. Lynn Farrell, for her continuous support, 

patience, and knowledge throughout the process of writing my thesis. Her willingness to 

arrange meetings with me and her speedy email replies made the process of completing this 

study as stress free as possible. I would like to thank everyone who participated in my study. 

Lastly, I would like to thank my friends and family for the love and support they have 

provided throughout this process.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



4 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Abstract 

Aims: This study examined the relationship between generational groups and gender 

on social media addiction, while also investigating the impact they have on quality of life. 

Method: Participants (n = 106) were recruited through a link posted on social media sites, 

containing demographic questions, the social media addiction scale and the quality of life and 

satisfaction questionnaire. Results: Results of standard multiple regression showed that 

social media addiction was most prevalent amongst females and was seen more in younger 

generations such as Gen Z. A two-way between-groups Anova discovered that social media 

addiction, generational groups or gender had a statistically significant impact on a person’s 

quality of life. Conclusion: Findings demonstrate how social media is more prominent in 

younger generations when compared to older generations. No significant relationship 

between social media addiction and a person’s quality of life was discovered, however a 

change in design may produce significant findings in the future.  
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Literature Review 

Social Media  

Social media is an online tool that facilitates sharing information and networking 

through electronic forms of communication such as text, photos, and videos (Idrees & 

Ahmad, 2022). With the expanding development of the internet, social media platforms are 

growing creating updated and modern ways for people to socialise and work (Bojic, 2022). 

Johnston et al. (2013) state that the purpose of social networking sites was to create and 

maintain social connections, however Park et al. (2009) claim that social media has 

developed other primary objectives among its users such as self-seeking affirmations and 

information seeking. A study by Park and Lee (2014) explained that motivations to use social 

media can be summed up into a source of entertainment, enable relationship maintenance, a 

source of self-expression and a form of communication. The increasing popularity of social 

media over recent years has resulted in higher rates of social media addiction (Saputri & 

Yumarni, 2021). 

Addiction  

When discussing the term ‘addiction’ many are reminded of abusing chemicals such 

as drugs or alcohol, however addiction is what is used to describe a behaviour a person has 

from dependency of an object or substance (Baltaci, 2019). In accordance with the DSM, 

addiction is determined when a behaviour that was once preformed with ease to provide 

rewarding feelings while creating an escape from harsh realities, transforms into a behaviour 

that the individual can no longer control and is no longer manageable (Goodman, 1990). 

When a person is an addict their brain’s motivational system allocates an unhealthy amount 

of priority to the object of addiction within the individuals life. West and Brown (2013) state 

that addiction can come in three forms: 1) when the motivational system shows 

abnormalities, however it was not caused by the addictive stimulus, 2) addictive stimulus 



8 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

directly affected the motivational system and 3) when motivational systems show normalities 

however, external environments have a negative effect, causing the individual to be unable to 

cope. Addiction can fall into one of these categories or have elements of multiple. This latter 

form is the type of addiction people have when they are addicted to social media, meaning 

there is no physical or biological component that is driving the addiction, the addiction is 

fuelled by their surrounding environment (West & Brown, 2013). Gökçearslan et al. (2021) 

explains that this behavioural addiction which is empowered by the individuals’ surroundings 

can be difficult to overcome as those around them reinforce the addiction, creating difficulty 

when attempting to fight the addiction.  

Addiction also has a biological component underpinning how an individual becomes 

dependant on a substance or object. A rush of dopamine is released from the ventral 

tegmental area in the mid brain which is transported to the limbic system and the brains 

frontal cortex when a social media addict enters a social media platform (Phillips et al., 

2003). This release of dopamine gives a euphoric feeling to the individual causing dopamine 

levels to build in the synapses to an exceeding amount. After some time, the amount of 

building dopamine is not satisfactory for the person, and they need to increase their social 

media usage to feel this euphoric feeling. This need for satisfaction is what drives a person’s 

addiction. 

Social Media Addiction  

Koob and Volkow (2010) claim that social media addiction occurs when the 

individual has a compulsion to use social media, finds themselves losing control of how they 

use it and display anxiety or irritability when withdrawn from it. In relation to social media, 

individuals often feel a sense of belonging and involvement within a community after the 

usage of platforms such as Facebook or Instagram, which acts as an emotional reward for 

them (Malak et al., 2022). This sense of belonging causes them to repeatedly visit the social 
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media sites, with the time between each visit potentially increasing. This daily habit of 

scrolling through social media affects a growing total of 4.5 billion people (Abir et al.,2022). 

An increased amount of time spent on social media resulted in individuals reducing their 

physical social interactions (Idrees & Ahmad, 2022). Carmeli (2003) states that this lack of 

physical interaction results in reduced emotional intelligence. This in turn hinders 

individuals’ ability to form mature successful relationships, which has been seen to cause an 

increase in loneliness and social anxiety (Baltaci, 2019; Jovanović et al., 2021; Rachubińska 

et al., 2021). Nur–A Yazdani et al. (2022) concludes that social media addiction is higher in 

males than females with Lin and Wang (2020) hypothesising that this is due to females 

having a higher awareness of the risks associated with the use of social media. This rise in 

social media addiction causes alarm as Soraci et al. (2020) states that the symptoms of those 

with an addiction to social networking sites share similarities to substance addiction, such as 

mood modification, withdrawal, creating conflict and relapse (Andreassen, 2015). However, 

many of these impacts can only be related to adolescents as there is limited research available 

on the impact of social media addiction on the greater population.  

Teenagers often turn to social media when they are not socially fulfilled by their 

offline reality, to fulfil that sense of belonging (Marengo et al., 2022), This reliance on social 

media is seen to cause a decrease in imagination and creativity which also stints their 

productivity (Bojic, 2022; Hou et al., 2019). Social media has been a platform for those to 

post flattering and photoshopped images, with a person’s attractiveness impacting their 

popularity (Rodgers & Melioli, 2016). Mohsenpour et al. (2023) explains that this can cause 

social comparison among young people potentially resulting in poor body image and 

troubling eating behaviours (Mesce et al., 2022). Addiction to social media is a growing issue 

within society, with Bojic (2022) claiming social media is the most addictive media outlet 

available, and Csibi et al. (2022) stating that it has an impact on people within many 
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generational groups. The possible dangers of social media addiction cause many to question 

the future of younger generations and how to reduce their reliance on it. The development of 

algorithms explains one way a person can become addicted to social media.  

Algorithms are one of the ways social media can present as an addictive substance. 

Many social media platforms use algorithms, which is a process where content is filtered to 

ensure the user is consuming content that is appropriate to them (Cetina-Presuel & Sierra, 

2019). These social media platforms then expose individualised content, allowing users 

worldwide to receive information in a way that is tailored to them (Bojic, 2022).  This 

customisation of filtered media was developed from a profitable perspective with large 

companies ensuring that individuals spend as much time as possible absorbed in custom 

content, without recognising the potential negative outcomes on people, impacting their 

quality of life (Bojic, 2022; Kaufhold et al., 2020). Every social media user consuming 

content specific to their interest makes it easier to continue using the platform and harder for 

them to put the device away.  

Quality of Life  

The investigation of a person’s quality of life often includes examining the 

individual’s perception of their social relationships, physical health, daily functioning, and 

their status economically while also interpreting their enjoyment and satisfaction in life 

(Rapaport et al., 2005). Within the volumes of research available, it can be concluded that 

poor levels of psychological wellbeing have a negative impact on a person’s quality of life 

(Boals & Schuler, 2018). A person’s mental well-being can be influenced by almost anything 

in their environment (Luk et al., 2022), however, the use of social media’s impact on 

psychological well-being is an area of great interest due to its growing popularity within 

modern society.  
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Social Media and Quality of Life  

Minhas et al. (2021) found that adults with an addiction have a lower quality of life 

which might be due to addiction controlling impulsivity levels which determines the level of 

control the person has over their life. This has been seen amongst those with social media 

addiction as Kaufhold et al. (2020) state that a symptom is difficulty putting devices away 

and Bojic (2022) explains that algorithms provide less control over the media you intakes. 

Garrison et al. (2022) discovered that their participants with a chronic illness will refrain 

from taking recommended medication for fear of growing an addiction, due to the social 

stigma surrounding addiction and addicts’ quality of life. It was also discovered that those 

with addictions form a poorer quality of life as they are more susceptible to stress 

(Lichtenstein et al., 2019), which has been documented within multiple studies examining 

social media addiction (He et al., 2023; Idrees & Ahmad, 2022; Malak et al., 2022). 

Addiction to social media has been seen to have negative implications on an 

individual’s mental health, especially in relation to stress and anxiety levels (Malak et al., 

2022) with Baltaci (2019) finding that reliance on social media leads to an increase in 

predominantly social anxiety. This is when the individual avoids public speaking, shows 

hesitancy when meeting new people, and worries about situations that include authority 

figures or controversy, feeding their comfort of communicating online. Turel et al. (2018) 

concluded that social media addiction had a negative impact on overall wellbeing with a 

stronger negative effect on females when compared with males. Keles et al. (2020) found that 

those who do not receive social support offline develop a dependency for mutual support 

online. This leaves them feeling vulnerable when searching for social support in the real 

world, leaving a gap of anxious feelings involved in reaching out to others. A solid social 

support network has been seen to improve quality of life levels both in the real world and 
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online, which potentially leaves those dependent on social media with a poorer quality of life. 

Research displays a relationship between high levels of anxiety and social media addiction 

(Arslan et al., 2021; Şentürk et al., 2021), however Jovanović et al. (2021) stated that the 

negative implication of these is seen when social media is predominantly used to relieve 

boredom, comfort their own loneliness, and aid self-image. 

Stress is another aspect of psychological well-being that is impacted by social media 

addiction. Stress is composed of multiple factors, such as psychological, physical, and 

emotional, that causes the body to display tension (Selye, 1966). It is an assumption among 

society that the usage of social media platforms would be stress inducing for multiple factors 

such as peer pressure, having to maintain a façade of having a perfect life and answering 

incoming messages in a timely manner among many others (Malak et al., 2022). The current 

literature shows mixed results in relation to if social media addiction causes high stress levels 

among its users with a study by Idrees and Ahmad (2022) concluding that there was no 

significant relationship between the two variables. On the contrary, studies by He et al. 

(2021) and Cannito et al. (2022) stated that there was a distinct relationship between the two 

variables. This inconsistency within the literature, alongside recognising that all studies were 

conducted within the same age cohort creates a bias in the research, concludes Sheppard-

Jones et al. (2022) in their recommendation of further research. 

Current Research  

This study seeks to broaden the participant population in relation to other studies 

conducted on social media addiction. The sample size among available studies investigating 

social media addiction, were completed primarily on student samples (Baltaci, 2019; Hou et 

al., 2019; Tutgun-Ünal & Deniz, 2015; Zivnuska et al., 2019), with the remaining not 

addressing the age of the sample (Leong et al, 2019; Idrees & Ahmad, 2022). This 

encouraged the current study to investigate the greater population and not only the student 
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population, but among many generational groups. To the researchers knowledge, there is no 

current studies researching the difference between generational groups and their addiction to 

social media. This study aims to investigate if the relationship that students have with social 

media is present among older generations. There was a fair distribution between males and 

females within previous literature, concluding that the available data is a true representation 

of the greater population in regard to gender.  

To the researchers knowledge, no research has been completed on this topic to this 

degree as there is limited research investigating the direct relationship between an 

individual’s quality of life and their social media addiction.  This study will investigate the 

potential correlation between social media addiction, gender, and age among levels of quality 

of life. These aims produce the following research questions and hypothesis.  

Research question 1: Is social media addiction impacted by a person’s generational 

group? Hypothesis for research question 1: Those part of younger generational groups, such 

as Gen Z and Millennials, will produce higher social media addiction scores than those in 

older generational groups such as Baby Boomers and Gen X.  

Research Question 2: Is social media addiction impacted by a person’s gender? 

Hypothesis for research question 2: There will be no difference between males, females, and 

non-binary participants within their social media addiction scores. 

Research Question 2: Does having an addiction to social media impact a person 

quality of life? Hypothesis for research question 2: Those with a greater addiction to social 

media will produce poorer quality of life scores.  
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Method 

Participants 

Participant recruitment was completed through convenience sampling on online 

platforms using the researcher’s social media accounts. Participant recruitment consisted of 

following a link alongside a brief summary of the study which was distributed among various 

social media sites such as Facebook, Instagram, Snapchat and WhatsApp, with participants 

permitted to forward the link to other eligible participants. The target sample size was 

calculated using G*Power: Statistical Power Analyses which returned the result of 176. In 

total 106 participants were collected; however, this is acceptable according to Tabachnick 

and Fidell (2013) which is calculated using the formula (N > 50 + 8m). The sample of 106 

participants with possible year of birth ranging from 2004-1946, with the majority of the 

sample being born between 2004-1997 (67.9%), 13 participants being born between 1981-

1986 (12.3%), 17 participants born between 1965-1980 (16%) and 4 being born between 

1946-1964 (3.8%). The sample was skewed towards females as 66.4% of the total sample 

identified as female, with 30.8% identifying as male and 2.8% as non-binary. However, due 

to the low number of non-binary participants, they were excluded from the inferential 

analysis to ensure meaningful statistical comparisons. 

Design 

This cross-sectional study to investigate the impact of social media addiction on a 

person’s quality of life, age and gender adopted a quantitative approach. A relational 

screening model was used to examine the possibility or degree of change that occurred 

between variables. A test of standard multiple regression was completed to determine how 

the independent variables, which are social media addiction, age, and gender, impacts the 

dependant variable, quality of life. ANOVA will be used to investigate the between groups on 

the independent variable. 
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Materials  

The questionnaire designed for this study contained a demographic section alongside 

two scales and composed using Google Forms, an online survey creator. Demographics 

contained questions investigating participant birth year and their gender (see  

Appendix C).  

Bergen Social Media Addiction Scale. Bergen’s Social Media Addiction Scale is an 

easy-to-use psychometric instrument of addiction developed by Andreassen et al. (2016). It is 

a self-report measure to investigate the addiction to social media and is an adaptation of the 

Bergen Facebook Addiction Scale that has shown improvements as it assesses general social 

media usage rather than investigating one platform (Lin et al., 2017). Mengistu et al. (2023) 

states that BSMAS underwent advanced psychometric testing that explained the scales 

validity and reliability as well as stating it had a good sensitivity and specificity rating. The 

scale is used to measure social media addiction over the past month by examining the six 

points of addiction (salience, mood modification, tolerance, conflict, relapse, and 

withdrawal).  These six items are measured on a five-point Likert scale ranging from 1 (very 

rarely) to 5 (very often). Samples include ‘You use social media to forget about personal 

problems’ and ‘You use social media so much that it has had a negative impact on your 

job/studies’. The scale is scored out of 30, with higher scores indicating problematic social 

media usage. A score of 19 indicates a high risk of addiction however the clinical cut off for 

BSMAS according to Stănculescu (2022) is 24 in relation to clinical diagnosis of addiction. 

The Cronbach alpha for this study was .840, indicating a high level of internal consistency, 

with Cronbach alphas typically ranging from .84-.88 for this scale (Stănculescu, 2022). 

The Quality of Life Enjoyment and Satisfaction Questionnaire. The Quality of 

Life Enjoyment and Satisfaction Questionnaire was developed to investigate the quality of 

life and life satisfaction for clinical and non-clinical populations (Anderson et al., 2022). The 
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scale was created by Rapaport et al. (2005) and consisted of a 15 item self-report measure, 

however, this was adjusted to a 13 item questionnaire to better fit the purpose of this study. 

This Likert scale is used to measure quality of life and life satisfaction over the past month, 

containing questions ranging on a scale from 1 (very poor satisfaction) to 5 (very good 

satisfaction) with the premise of the higher the score the greater the quality of life. Sample 

questions include rating physical health, mood, work, and household activities. The total 

score can range from 13 (minimum) to 65 (maximum). The Quality of Life Enjoyment and 

Satisfaction Scale displayed good consistency as the Cronbach Alpha score reported .848.  

Procedure  

No pilot study was necessary for the completion of this study. Data was collected 

online via Google Forms.  Participants were informed about the study through online 

platforms such as Facebook, Instagram, Snapchat, or WhatsApp, where they were provided 

with a link (see Appendix A). After following the link, participants were presented with the 

information sheet informing them of the nature of the study, the protection of their identity, 

participant expectations, the author, the supervisor, eligibility criteria and the opportunity to 

provide consent (see Appendix B). Here it is ensured that participants are aware that the 

completion of this questionnaire is voluntary and withdrawal from the study is possible while 

completing the questionnaire, however once completed the removal of their information from 

the study is not possible as all information provided is unidentifiable. Once the participant 

has read and understood all the information presented, they must click a box that states that 

they have understood all the information they were provided with and are willingly giving 

consent to participate in this study. Consent must be obtained before the participant 

proceeded with the questionnaire.  

The first part of the questionnaire was comprised of demographic questions (see 

Appendix C). Once completed they were presented with the Social Media Addiction 
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Questionnaire (Monacis et al., 2017), where they were questioned about their social media 

usage along with their dependency on it (see Appendix D). This was followed by the Quality 

of Life Enjoyment and Satisfaction Questionnaire (Rapaport et al.,2005), where they reported 

about their lifestyle (see Appendix E). The completion of both questionnaires did not take 

any longer than 10 minutes per participant, therefore no breaks were required while 

completing the study. Once both questionnaires were completed, they were presented with a 

debriefing sheet thanking them for participating in the study and informing them of support 

lines they may feel the need to contact after the completion of the survey as well as contact 

details of the researcher and the supervisor of the researcher (see Appendix F). 
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Results 

Descriptive Statistics  

The current study consisted of 107 participants (n = 107), with the breakdown of 

66.4% female (n = 71), 30.8% male (n = 33) and 2.8% non-binary (n = 3) (see Appendix G), 

however, to ensure meaningful statistical comparisons non-binary participants were excluded 

from the data set when completing inferential analysis. Participants age was measured using 

generational grouping which consisted of 68.2% of participants were Gen Z (n = 73), 12.1% 

were Millennials (n = 13) and 19.6% were Baby Boomers and Gen X. Baby Boomers were 

collapsed with Gen X to ensure greater statistical strength.  

Table 1: 

Descriptives for Quality of Life and Social Media Addiction on gender and generational 

groups (N = 107) 

Variable   M (95% Confidence 

Intervals) 

SD 

Quality of Life    

Male Gen Z 3.64 (3.44, 3.84) .44 

 Millennials 3.70 (3.31, 4.07) .46 

 Baby Boomer / Gen X 3.35 (2.40, 4.30) .59 

    

Female Gen Z 3.55 (3.38, 3.73) .61 

 Millennials 3.17 (2.28, 4.07) .56 

 Baby Boomer / Gen X 3.60 (3.30, 3.90) .59 

    

Non-Binary Gen Z 3.31 (1.35, 5.26) .22 

 Millennials N/A N/A 
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 Baby Boomer / Gen X N/A N/A 

    

Social Media Addiction    

Male Gen Z 2.70 (2.31, 3.10) .87 

 Millennials 2.80 (2.48, 3.11) .38 

 Baby Boomer / Gen X 1.92 (1.15, 2.68) .48 

    

Female Gen Z 3.25 (3.05, 3.45) .71 

 Millennials 2.50 (1.92, 4.07) .99 

 Baby Boomer / Gen X 2.22 (1.81, 2.64) .80 

    

Non-Binary Gen Z 3.00 (-22.41, 28.41) 2.82 

 Millennials N/A N/A 

 Baby Boomer / Gen X N/A N/A 

Note: N/A signifies that there are no participants in that group. 

Preliminary analysis was conducted for all continuous variables and confirmed 

variables followed the assumptions of normality. The results are displayed in Table 1 below, 

displaying the mean (M) and standard deviation (SD). A non-significant result (p > .05) of 

Kolmogorov-Smirnov of both continuous variables informed that data is normally 

distributed. Evaluation of the histograms revealed that the data had a symmetrical 

distribution.  

Table 2: 

Descriptives for all continuous variables (N = 107) 

 Mean (95% Confidence Intervals) SD 

Social Media Addiction 2.87 (2.70 - 3.04) .88 
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Quality of Life 3.54 (3.44 – 3.65) .56 

 

Inferential Statistics 

A Levene’s test was conducted to investigate if samples have equal variances. The 

results for social media addiction were non-significant (p = .59) displaying that the variance 

was equal, and that data does not violate the assumption of homogeneity of variance. A two 

way between group analysis of variance was conducted to explore individual and joint effects 

of two independent variables (generational group and gender) on the dependant variable 

(social media addiction). Participants were divided into generational groups which included 

Gen Z, Millennials, and Baby Boomers and Gen X. The interaction effect between 

generational groups and gender was non significant, F (2) = 1.46, p = .24, displaying equal 

variance across groups, concluding that the homogeneity and variance assumptions were not 

violated. There was a statistically significant main effect for generational groups, F (2) = 

8.14. p < .001, with a large effect size (Partial Eta Squared = .14). Post-hoc comparisons 

using the Tukey test indicated that the mean score for Gen Z (M = 3.09, SD = .79) was 

significantly different from Baby Boomers and Gen X. (M = 2.16, SD = .74), displaying the 

comparison between the two generational groups (p < .001). Millennials (M = 2.69, SD = .61) 

did not display any significant differences from the other two generation groups. The main 

effect for gender, F (1) = .76, p = .38, did not display statistical significance.  

A standard multiple regression analysis was conducted to investigate if social media 

addiction, generational groups and age had an impact on quality of life. Preliminary analyses 

were preformed to ensure no violation of the assumption of normality, linearity, and 

homoscedasticity. The correlations between the predictor variables were assessed and r 

values ranged from .06 to -.07. Tests for multicollinearity indicated that Tolerance and VIF 
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values were in an acceptable range, concluding there was no violation of the assumption of 

multicollinearity and that data available is suitable for multiple regression analysis. The 

percentage of variance explained by the predictors was 1.1% in quality of life scores (F (3, 

100) = .38, p = .765). All three predictor values were found to have no statistically significant 

contribution to quality of life. This concluded that social media addiction, generational 

groups and gender are not significant predictors for quality of life as all p values were greater 

than .41. However out of these three predictor variables social media addiction had the largest 

impact on quality of life (β = -.09, p = .41). (See Table 2 for full details).  

Table 3:  

Standard Multiple Regression Model (N = 104) 

 R2 B SE β t p 

Model  .01**      

Total Social Media 

Addiction 

 -.06 .07 -.09 -.83 .41 

Generational Groups   .05 .12 .04 .41 .68 

Gender  -.04 .07 -.07 -.62 .54 

Note: **p<.01 
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Discussion  

The aim of this study was to investigate if generational groups or gender impacted a 

person’s likeliness to be addicted to social media. It also sought to determine if social media 

addiction impacted a person’s quality of life. As hypothesised, social media addiction was 

more prevalent in younger generations, such as Gen Z and Millennials, when compared to 

older generations, such as Baby Boomers and Gen X. The second hypothesis was not 

supported as a difference was found amongst gender, with the majority of females displaying 

a greater addiction to social media than males or non-binary participants. The third 

hypothesis was also not supported as the analysis of standard multiple regression found that 

there was a non-significant relationship between social media addiction, generational groups, 

and gender on quality of life.  

It was noticed that social media addiction was highest among Gen Z. This is 

consistent among prior research as many studies conclude that social media addiction is most 

prevalent among college students, which is the primary generational group for students (Hawi 

& Samaha, 2017; Mohsenpour et al., 2023; Sahin, 2017; Simsek et al., 2019). The lowest 

social media addiction scores were seen among Baby Boomers and Gen X. This may be due 

to the time period of the launch of social media. The first successful social media platform 

was MySpace (Gerbaudo, 2021) which rose in popularity in 2003. Since then, many other 

platforms have been created and the attraction, accessibility and popularity of social media 

have grown (Newman, 2009). Gen Z are the only generation that has lived in an era with this 

much dependence on technology, with no life experience without the internet (Turner, 2015). 

This means that Gen Z have been surrounded and reared in the presence of social media 

usage, causing it to be perceived as a social norm with social media being their main source 

of communication, entertainment, and interaction (Ha & Hwang, 2014). This may result in an 
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uptake in its usage within this generation, creating a possible reason why social media 

addiction was higher for Gen Z. 

Social media addiction was more prevalent in females than in males. This result did 

not support the hypothesis of this study, however, coincides with previous literature and may 

be due to the gender differences in how the internet is used (Greenwood et al, 2016). 

Research shows that females have a greater tendency to use social media when compared 

with men (Turel et al., 2018; Vyjayanthi et al., 2014). The main outlet of internet addiction 

among men was seen in gaming and gambling (Dufour et al., 2016; Stavropoulos et al., 

2020). This would explain that despite millennial males displaying slightly higher scores, 

females displayed a greater social media addiction within this study.   

Both Gen Z and Millennial males displayed greater positive results than females in 

relation to quality of life. Schmid et al. (2020) explain that males are more likely to engage in 

physical activity post childhood when compared with females. Exercise has been seen to 

boost mental health, be a catalyst for social relationships and release endorphins which have a 

positive effect on overall wellbeing, improving quality of life (Waldhauser et al., 2021). The 

positive outcomes of exercise, and the higher likelihood of males staying active is a possible 

explanation as to why there was greater quality of life results among Gen Z and Millennial 

males. As male generational groups aged their quality of life declined. However the opposite 

effect was notes within females. This may be due to males experiencing more loneliness, 

having higher anxiety and depression rates, and at a higher rate for experiencing memory loss 

than females as they age (Gutman et al., 2022; Sharifian et al., 2019). 

This study concluded that there was no significant relationship between social media 

addiction and an individual’s quality of life, which was controversial considering the findings 

of current research. Current research suggests that excessive social media usage can lead to 

increased anxiety rates, with extreme cases resulting in people questioning their self-worth 
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(Lyvers et al., 2022; Şentürk et al., 2021). Social comparison theory (Festinger, 1954) 

explains the natural behaviour of comparison, which can be seen on an extreme level on 

social media platforms. White-Gosselin and Poulin (2022) explains that these comparisons 

have the potential to lead to depression, with Steers et al. (2014) stating that comparison 

while using Facebook increases internalising symptoms. This comparison online has also 

been seen to cause distort body image, causing disillusionment and potential eating disorders 

(Delgado-Rodríguez et al., 2022; Mesce et al., 2022; Yılmazel, 2021). Many studies support 

the relationship between social media addiction with low self-esteem, commenting on how it 

negatively impacts their self-worth (Anam et al., 2021; Hawi, & Samaha, 2017; Hou et al., 

2019). Social media has been seen to stunt the emotional growth of younger generations, as 

many of their social interaction occurs digitally (Carmeli, 2003). Research shows that high 

levels of anxiety and depression, low levels of self-esteem, and lack of emotional intelligence 

have all been seen to lower a person’s quality of life, (Dugger et al., 2022; Ho et al., 2021; 

Ngan et al., 2021). These results led the researcher to hypothesise that social media addiction 

would negatively impact a person’s quality of life, however this hypothesis was not supported 

within the findings of this study.  

The most recent health crisis may be an explanation as to why this hypothesis was not 

supported, with Arslan et al. (2022) claiming that usage of social media was profoundly 

higher over the course of lockdown. Over the past three years, social isolation was enforced 

worldwide due to the Covid 19 pandemic, which was also when the literature identifies the 

largest spike in social media addiction (Geçer et al., 2020; Nur–A Yazdani et al., 2022).  

Lockdowns prohibited physical social interaction causing people to become reliant on social 

media for communication, entertainment, and information (Karakose et al., 2022). Higher 

rates of social media addiction were seen among women, singles, and the unemployed (Duran 

& Kaynak, 2022). With the return of social interactions, limited remote working and the 
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return to in person education post pandemic, people are less reliant on social media to 

complete daily tasks. The return to normality could explain the lack of significant findings 

within this study regarding social media addiction on quality of life, as the use and 

dependency on social media has now decreased.  

Another reason why a non-significant result was found may be due to the cross-

sectional design of the study as it only evaluated a short time period, or the scale used to 

measure social media addiction. A study conducted by Csibi et al. (2022) produced 

significant findings when investigating social media addiction among different age groups. 

Using the Brief Addiction to Smartphone Scale, demonstrated by Csibi et al. (2022), over the 

Social Media Addiction Scale may produce results that coincide better when investigating a 

person’s quality of life.  Future research should use a different measure of social media 

addiction and implement a longitudinal design to investigate if the change in design produces 

significant results.  

Practical Implications 

Findings of this study further demonstrates the strength of the relationship between 

social media addiction and Gen Z when compared with the generations before them. 

Implementing interventions within schools may help reduce the reliance of social media for 

younger generations. Gen Z’s reliance on social media may be a danger to parents as they 

may be less informed of the activities their children are interacting with online, restricting the 

parents’ knowledge of how to protect them. The implementation of interventions to provide 

parents with information on the possible dangers of social media may help reduce social 

media addiction among Gen Z and future generations. Similar interventions have displayed 

that parental involvement in their child’s social media addiction has improved the child’s 

overall well-being (Yue et al., 2022). Implementing further physical activities within schools, 
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such as introducing new sports teams, could introduce children to new hobbies, potentially 

reducing their time spent on social media.  

Limitations  

A strength of this study is that it expands and adds to the current literature. To the 

researcher’s knowledge, there has not been a previous study investigating the direct 

relationship between quality of life and social media addiction. Results uncovered that there 

was no significant relationship between the two variables, which may be due to the lack of 

specificity into the factors that contribute to a person’s quality of life. Directing focus on 

specific areas that would impact a person’s quality of life, such as physical health, mood 

disorders or social relationships is a recommendation for future research.  

When investigating social media addiction many studies focus on the usage of one 

platform (Asur et al., 2011, Longobardi et al., 2020 & Sriwilai & Charoensukmongkol, 

2016). This study investigated the general use of social media. The trends set among social 

media help to determine the demographic of its users, with younger people currently using 

Instagram and TikTok more often than Facebook (Punyanunt-Carter et al., 2017). Limiting 

research to investigating one platform could result in data becoming outdated in the future 

due to the collapse in popularity of the platform, such as Vine or Myspace (Farooqi & Baig, 

2017). Investigating social media as a whole allows all generations to relate to questions 

asked as they could interpret them in relation to the social media platform they used most 

often. This allowed the researcher to gain a greater insight into multiple generational groups, 

giving a broader insight into social media addiction in general.  

However, there are multiple limitations within this study. Firstly, the sample did not 

reach the recommended target participant recommendation calculated by G*Power of 176, 

with participants in this study reaching a total of 106. This would limit the generalisability of 

the results, causing difficulty in determining the reliability of the outcome of the findings.  
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Secondly, the sample size was disproportionate in regard to gender. The 

overwhelming majority of 66% of participants identified as female. Dickinson et al. (2012) 

explains that this may be due to women being more inclined to participate in studies when 

compared to other genders, however it is important to note the imbalance of gender within 

this sample. The sample contained 3 non-binary participants, which were removed from the 

data set when completing inferential statistics. The researcher believed the removal of these 

participants would produce a meaningful statistical comparison. Future research should aim 

to recruit more participants in this gender group to add to the literature.    

When recruiting for this study, participants were segregated into generational groups 

to draw a comparison across each group. However, it was difficult to recruit from the 

populations of Baby Boomers and Gen X. To ensure statistical strength the researcher 

collapsed these two groups. Future research should aim to obtain more participants from 

these generational groups by seeking participants from social groups that those in these 

generations would partake in, such as retirement groups.  

Another limitation of this study is that both the Social Media Addiction Scale and the 

Quality of Life and Satisfaction Questionnaire relied on self-report measures, which can 

leave the study open to methodological weaknesses. This leads answers to be open to the 

possibility of exaggeration, especially for those that may feel embarrassed about answering 

truthfully. In relation to measuring social media addiction, Bhandari and Wagner (2006) 

explain that even high results on the social media addiction scale are not sufficient for an 

addiction diagnosis as self-report measures can be inaccurate. When investigating social 

media addiction in the future, clinical settings with a registered clinician would be more 

applicable to receive a diagnosis. The completion of a study similar to this without the 

presence of a certified clinician should investigate the severity of social media usage. 
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Conclusion 

This study concludes that social media addiction is strongest within younger 

generations, with the intensity of the addiction decreasing as the participants generational 

groups increased. These results coincide with the overall current literature, strengthening 

prior findings. This study was the first to investigate the impact of social media addiction on 

quality of life, however no significant relationship was found. Targeting specific areas that 

contribute to a person’s quality of life, such as investigating mood disorders, social 

relationships, and physical ability, individually may produce a greater significant result in 

future research. Future studies may benefit from the change in design to a longitudinal study 

when investigating how an addiction to social media impacts a person’s quality of life. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



29 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

References 

Abir, T., Qing, Y., Ahmad, J., Al Mamun, A., & Zainol, N. R. (2022). Social media addiction 

and emotions during the disaster recovery period—The moderating role of post-

COVID timing. Plos One, 17(10), 1-17. https://doi.org/10.1371/journal.pone.0274898 

Anam Yousaf, A. A., Hamza, A., Ghayas, S., Niazi, S., & Khan, A. (2021). Relationship 

between Attachment styles and Social Media addiction among young adults: 

Mediating role of Self-esteem, Isra Med, 13(1), 48-51.  

Andreassen, C. S. (2015). Online social network site addiction: A comprehensive review. 

Current Addiction Reports, 2(2), 175-184. https://doi.org/10.1007/s40429-015-0056-9 

Andreassen, C. S., Billieux, J., Griffiths, M. D., Kuss, D. J., Demetrovics, Z., Mazzoni, E., & 

Pallesen, S. (2016). The relationship between addictive use of social media and video 

games and symptoms of psychiatric disorders: A large-scale cross-sectional study. 

Psychology of Addictive Behaviors, 30(2), 252. http://dx.doi.org/10.1037/adb0000160 

Anderson, J. R., Killian, M., Fuller, A., Hughes, J. L., Byerly, M., Lindow, J., Rush, A. J. & 

Trivedi, M. H. (2022). Psychometric evaluation of the pediatric quality of life 

enjoyment and satisfaction questionnaire in a general youth population. Child 

Psychiatry & Human Development, 1-8. https://doi.org/10.1007/s10578-021-01148-z 

Arslan, G., Yıldırım, M., & Zangeneh, M. (2021). Coronavirus anxiety and psychological 

adjustment in college students: Exploring the role of college belongingness and social 

media addiction. International Journal of Mental Health and Addiction, 20, 1-14. 

https://doi.org/10.1007/s11469-020-00460-4 

Asur, S., Huberman, B. A., Szabo, G., & Wang, C. (2011). Trends in social media: 

Persistence and decay. In Proceedings of the International AAAI Conference on Web 

and Social Media, 5(1), 434-437. https://doi.org/10.1609/icwsm.v5i1.14167 

https://doi.org/10.1371/journal.pone.0274898
https://doi.org/10.1007/s11469-020-00460-4


30 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Baltaci, Ö. (2019). The predictive relationships between the social media addiction and social 

anxiety, loneliness, and happiness. International Journal of Progressive Education, 

15(4), 73-82. https://doi.org/10.29329/ijpe.2019.203.6 

Bhandari, A., & Wagner, T. (2006). Self-reported utilization of health care services: 

improving measurement and accuracy. Medical care research and review: MCRR, 

63(2), 217–235. https://doi.org/10.1177/1077558705285298 

Boals, A., & Schuler, K. L. (2018). Reducing reports of illusory posttraumatic growth: A 

revised version of the Stress-Related Growth Scale (SRGS-R). Psychological 

Trauma: Theory, Research, Practice, and Policy, 10(2), 190. 

http://dx.doi.org/10.1037/tra0000267 

Bojic, L. (2022). Metaverse through the prism of power and addiction: what will happen 

when the virtual world becomes more attractive than reality? European Journal of 

Futures Research, 10(1), 1-24. https://doi.org/10.1186/s40309-022-00208-4 

Cannito, L., Annunzi, E., Viganò, C., Dell’Osso, B., Vismara, M., Sacco, P. L., Palumbo, R., 

& D’Addario, C. (2022). The role of stress and cognitive absorption in predicting 

social network addiction. Brain Sciences, 12(5), 643. 

https://doi.org/10.3390/brainsci12050643 

Carmeli, A. (2003). The relationship between emotional intelligence and work attitudes, 

behavior and outcomes: An examination among senior managers. Journal of 

managerial Psychology, 18(8), 788-813. https://doi.org/10.1108/02683940310511881 

Cetina-Presuel, R., & Sierra, J. M. M. (2019). Algorithms and the news: social media 

platforms as news publishers and distributors. Revista De Comunicación, 18(2), 261-

285. https://doi.org/10.26441/RC18.2-2019-A13 

Csibi, S., Griffiths, M. D., Demetrovics, Z., & Szabo, A. (2021). Analysis of problematic 

smartphone use across different age groups within the ‘components model of 

https://doi.org/10.1177/1077558705285298
http://dx.doi.org/10.1037/tra0000267
https://doi.org/10.1186/s40309-022-00208-4
https://doi.org/10.3390/brainsci12050643


31 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

addiction’. International Journal of Mental Health and Addiction, 19, 616-631. 

https://doi.org/10.1007/s11469-019-00095-0 

Delgado-Rodríguez, R., Linares, R., & Moreno-Padilla, M. (2022). Social network addiction 

symptoms and body dissatisfaction in young women: exploring the mediating role of 

awareness of appearance pressure and internalization of the thin ideal. Journal of 

Eating Disorders, 10(1), 1-11. https://doi.org/10.1186/s40337-022-00643-5 

Dickinson, E. R., Adelson, J. L., & Owen, J. (2012). Gender balance, representativeness, and 

statistical power in sexuality research using undergraduate student samples. Archives 

of Sexual Behavior, 41, 325-327. https://doi.org/10.1007/s10508-011-9887-1 

Dufour, M., Brunelle, N., Tremblay, J., Leclerc, D., Cousineau, M. M., Khazaal, Y., Le´gare, 

A.A., Rousseau, M. & Berbiche, D. (2016). Gender difference in internet use and 

internet problems among Quebec high school students. The Canadian Journal of 

Psychiatry, 61(10), 663-668. https://doi.org/10.1177/0706743716640755.  

Dugger, Z., Petrides, K. V., Carnegie, N., & McCrory, B. (2022). Trait emotional intelligence 

in American pilots. Scientific Reports, 12(1), 15033. https://doi.org/10.1038/s41598-

022-18868-4 

Duran, S., & Kaynak, S. (2022). Insomnia in adults during COVID-19 pandemic and its 

association with social media addiction. Yetişkinlerde COVID-19 Döneminde 

Uykusuzluk (Ínsomnia) ve Sosyal Medya Bağımlılığı ile Ílişkisi., 180-185. 

https://doi.org/10.4274/jtsm.galenos.2022.18480 

Farooqi, Y. S., & Baig, W. (2017). Life span of social media In last ten years. Journal of 

Mass Communication Department, Dept of Mass Communication, University of 

Karachi, 16, 1-28.  

Festinger, L. (1954). A theory of social comparison processes. Human Relations, 7(2), 117–

140. https://doi.org/10.1177/001872675400700202 

https://doi.org/10.1007/s11469-019-00095-0
https://doi.org/10.1186/s40337-022-00643-5
https://doi.org/10.1007/s10508-011-9887-1
https://doi.org/10.1038/s41598-022-18868-4
https://doi.org/10.1038/s41598-022-18868-4
https://doi.org/10.1177/001872675400700202


32 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Garrison, L. P., Schepman, P., Bushmakin, A. G., Robinson, R. L., Tive, L., Hall, J., 

Dzingina, M., Jackson, J., Berry, M., Cappelleri, J. & Silverman, S. (2022). Concern 

about addiction is associated with lower quality of life in patients with osteoarthritis: 

an exploratory, real-world data analysis. Quality of Life Research, 31(1), 185-191. 

https://doi.org/10.1007/s11136-021-02907-0 

Geçer, E., Yıldırım, M., & Akgül, Ö. (2020). Sources of information in times of health crisis: 

Evidence from Turkey during COVID-19. Journal of Public Health. 10-7 

https://doi.org/10.1007/s10389-020-01393-x 

Gerbaudo, P. (2021). Myspace is launched. World Today, 77(4), 45.  

Gökçearslan, Ş., Yildiz Durak, H., Berikan, B., & Saritepeci, M. (2021). Smartphone 

addiction, loneliness, narcissistic personality, and family belonging among university 

students: A path analysis. Social Science Quarterly, 102(4), 1743-1760. 

https://doi.org/ 10.1111/ssqu.12949 

Goodman, A. (1990). Addiction: definition and implications. British journal of addiction, 

85(11), 1403-1408. https://doi.org/10.1111/j.1360-0443.1990.tb01620.x 

Greenwood, S., Perrin, A., & Duggan, M. (2016). Social media update 2016. Pew Research 

Center, 11(2), 1-18. 

Gutman, G., Karbakhsh, M., & Stewart, H. G. (2022). Abuse of marginalized older adults 

during COVID-19: Proxy findings from the Canadian longitudinal study on aging. 

GeroPsych: The Journal of Gerontopsychology and Geriatric Psychiatry, 1-14. 

https://doi.org/10.1024/1662-9647/a000301 

Ha, Y. M., & Hwang, W. J. (2014). Gender differences in internet addiction associated with 

psychological health indicators among adolescents using a national web-based survey. 

International Journal of Mental Health and Addiction, 12, 660-669. 

https://doi.org/10.1007/s11469-014-9500-7 

https://doi.org/10.1007/s11136-021-02907-0
https://doi.org/10.1007/s10389-020-01393-x
https://doi.org/10.1111/j.1360-0443.1990.tb01620.x
https://doi.org/10.1024/1662-9647/a000301
https://doi.org/10.1007/s11469-014-9500-7


33 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Hawi, N. S., & Samaha, M. (2017). The relations among social media addiction, self-esteem, 

and life satisfaction in university students. Social Science Computer Review, 35(5), 

576-586. https://doi.org/10.1177/0894439316660340 

He, Z. H., Li, M. D., Ma, X. Y., & Liu, C. J. (2021). Family socioeconomic status and social 

media addiction in female college students: The mediating role of impulsiveness and 

inhibitory control. The Journal of Genetic Psychology, 182(1), 60-74. 

https://doi.org/10.1080/00221325.2020.1853027 

Ho, L. L. K., Li, W. H. C., Cheung, A. T., Ho, E. K. Y., Lam, K. K. W., Chiu, S. Y., ... & 

Chung, J. O. K. (2021). Relationships among hope, psychological well-being and 

health-related quality of life in childhood cancer survivors. Journal of health 

psychology, 26(10), 1528-1537. https://doi.org/10.1177/1359105319882742 

Hou, Y., Xiong, D., Jiang, T., Song, L., & Wang, Q. (2019). Social media addiction: Its 

impact, mediation, and intervention. Cyberpsychology: Journal of Psychosocial 

Research on Cyberspace, 13(1), 1-17. http://dx.doi.org/10.5817/CP2019-1-4 

Idrees, M. U. N., & Ahmad, G. (2022). Impact of Social Networking Addiction and 

Perceived Stress on Emotional Reactivity among University Students. Journal of 

Behavioural Sciences, 32(2), 1-26.  

Johnston, K., Tanner, M., Lalla, N. and Kawalski, D. (2013). Social capital: The benefit of 

Facebook “friends”. Behaviour & Information Technology, 32(1), 24-36, 

https://doi.org/10.1080/0144929X.2010.550063 

Jovanović, T., Višnjić, A., & Gmijović, M. (2021). The association between depression and 

anxiety symptoms with six core components of social networking sites addiction: A 

cross-sectional study in Serbia. Acta Medica Medianae, 60(1), 28-37. https://doi.org/ 

10.5633/amm.2021.0104 

http://dx.doi.org/10.5817/CP2019-1-4


34 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Karakose, T., Yirci, R., & Papadakis, S. (2022). Examining the associations between 

COVID-19-related psychological distress, social media addiction, COVID-19-related 

burnout, and depression among school principals and teachers through structural 

equation modeling. International journal of environmental research and public 

health, 19(4), 1951. https://doi.org/10.3390/ijerph19041951 

Kaufhold, M. A., Rupp, N., Reuter, C., & Habdank, M. (2020). Mitigating information 

overload in social media during conflicts and crises: design and evaluation of a cross-

platform alerting system. Behaviour & Information Technology, 39(3), 319-342. 

https://doi.org/10.1080/0144929X.2019.1620334 

Keles, B., McCrae, N., & Grealish, A. (2020). A systematic review: the influence of social 

media on depression, anxiety and psychological distress in adolescents. International 

Journal of Adolescence and Youth, 25(1), 79-93. 

https://doi.org/10.1080/02673843.2019.1590851 

Koob, G. F., & Volkow, N. D. (2010). Neurocircuitry of addiction. 

Neuropsychopharmacology, 35(1), 217-238. https://doi.org/10.1038/npp.2009.110 

Leong, L. Y., Hew, T. S., Ooi, K. B., Lee, V. H., & Hew, J. J. (2019). A hybrid SEM-neural 

network analysis of social media addiction. Expert Systems with Applications, 133, 

296-316. https://doi.org/10.1016/j.eswa.2019.05.024 

Lichtenstein, M. B., Malkenes, M., Sibbersen, C., & Hinze, C. J. (2019). Work addiction is 

associated with increased stress and reduced quality of life: Validation of the Bergen 

Work Addiction Scale in Danish. Scandinavian Journal of Psychology, 60(2), 145-

151. https://doi.org/10.1111/sjop.12506 

Lin, X., & Wang, X. (2020). Examining gender differences in people’s information-sharing 

decisions on social networking sites. International Journal of Information 

Management, 50, 45-56. https://doi.org/10.1016/j.ijinfomgt.2019.05.004 

https://doi.org/10.3390/ijerph19041951
https://doi.org/10.1080/0144929X.2019.1620334
https://doi.org/10.1080/02673843.2019.1590851
https://doi.org/10.1038/npp.2009.110
https://doi.org/10.1016/j.eswa.2019.05.024
https://doi.org/10.1111/sjop.12506
https://doi.org/10.1016/j.ijinfomgt.2019.05.004


35 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Longobardi, C., Settanni, M., Fabris, M. A., & Marengo, D. (2020). Follow or be followed: 

Exploring the links between Instagram popularity, social media addiction, cyber 

victimization, and subjective happiness in Italian adolescents. Children and Youth 

Services Review, 113, 104955. https://doi.org/10.1016/j.childyouth.2020.104955 

Luk, J. W., Stangl, B. L., Schwandt, M. L., Gunawan, T., Joseph, P. V., Momenan, R., 

Goldman, D., Diazgranados, N. & Ramchandani, V. A. (2022). A person-centered 

approach to capture health disparities and multidimensional impact of COVID-related 

stressors. American Psychologist, 1-12. https://doi.org/10.1037/amp0001044  

Lyvers, M., Salviani, A., Costan, S., & Thorberg, F. A. (2022). Alexithymia, narcissism and 

social anxiety in relation to social media and internet addiction symptoms. 

International Journal of Psychology, 57(5), 606-612. 

https://doi.org/10.1002/ijop.12840 

Malak, M. Z., Shuhaiber, A. H., Al-amer, R. M., Abuadas, M. H., & Aburoomi, R. J. (2022). 

Correlation between psychological factors, academic performance, and social media 

addiction: model-based testing. Behaviour & Information Technology, 41(8), 1583-

1595. https://doi.org/10.1080/0144929X.2021.1891460 

Marengo, D., Fabris, M. A., Longobardi, C., & Settanni, M. (2022). Smartphone and social 

media use contributed to individual tendencies towards social media addiction in 

Italian adolescents during the COVID-19 pandemic. Addictive Behaviors, 126, 

107204. https://doi.org/10.1016/j.addbeh.2021.107204 

Mengistu, N., Habtamu, E., Kassaw, C., Madoro, D., Molla, W., Wudneh, A., Abebe, L. & 

Duko, B. (2023). Problematic smartphone and social media use among undergraduate 

students during the COVID-19 pandemic: In the case of southern Ethiopia 

universities. Plos One, 18(1), 1-15. https://doi.org/10.1371/journal.pone.0280724  

https://doi.org/10.1016/j.childyouth.2020.104955
https://doi.org/10.1037/amp0001044
https://doi.org/10.1002/ijop.12840
https://doi.org/10.1080/0144929X.2021.1891460
https://doi.org/10.1016/j.addbeh.2021.107204
https://doi.org/10.1371/journal.pone.0280724


36 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Mesce, M., Cerniglia, L., & Cimino, S. (2022). Body Image Concerns: The Impact of Digital 

Technologies and Psychopathological Risks in a Normative Sample of Adolescents. 

Behavioral Sciences, 12(8), 255. https://doi.org/10.3390/bs12080255 

Minhas, M., Murphy, C. M., Balodis, I. M., Samokhvalov, A. V., & MacKillop, J. (2021). 

Food addiction in a large community sample of Canadian adults: prevalence and 

relationship with obesity, body composition, quality of life and impulsivity. 

Addiction, 116(10), 2870-2879. https://doi.org/10.1111/add.15446 

Mohsenpour, M. A., Karamizadeh, M., Barati-Boldaji, R., Ferns, G. A., & Akbarzadeh, M. 

(2023). Structural equation modeling of direct and indirect associations of social 

media addiction with eating behavior in adolescents and young adults. Scientific 

Reports, 13(1), 3044. https://doi.org/10.1038/s41598-023-29961-7 

Monacis, L., De Palo, V., Griffiths, M. D., & Sinatra, M. (2017). Social networking 

addiction, attachment style, and validation of the Italian version of the Bergen Social 

Media Addiction Scale. Journal of Behavioral Addictions, 6(2), 178-186. 

https://doi.org/10.1556/2006.6.2017.023 

Newman, N. (2009). The rise of social media and its impact on mainstream journalism. 

Reuters Institute for the Study of Journalism, Department of Politics and International 

Relations, University of Oxford, 1-60.  

Ngan, T. T., Mai, V. Q., Van Minh, H., Donnelly, M., & O’Neill, C. (2021). Health-related 

quality of life among breast cancer patients compared to cancer survivors and age-

matched women in the general population in Vietnam. Quality of Life Research, 31, 

1-11. https://doi.org/10.1007/s11136-021-02997-w 

Nur–A Yazdani, D. M., Abir, T., Qing, Y., Ahmad, J., Al Mamun, A., Zainol, N. R., Kakon, 

K., Agho, K.E. & Wang, S. (2022). Social media addiction and emotions during the 

https://doi.org/10.3390/bs12080255
https://doi.org/10.1111/add.15446
https://doi.org/10.1038/s41598-023-29961-7
https://doi.org/10.1556/2006.6.2017.023
https://doi.org/10.1007/s11136-021-02997-w


37 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

disaster recovery period—The moderating role of post-COVID timing. Plos One, 

17(10), e0274898. https://doi.org/10.1371/journal.pone.0274898 

Park, N., Kee, K.F. and Valenzuela, S. (2009) Being immersed in social networking 

environment: Facebook groups, uses and gratifications, and social outcomes. 

Cyberpsychology & Behavior, 12(6), 729-733. https://doi.org/10.1089/cpb.2009.0003  

Park, N., & Lee, S. (2014). College students' motivations for Facebook use and psychological 

outcomes. Journal of broadcasting & electronic media, 58(4), 601-620. 

https://doi.org/10.1080/08838151.2014.966355 

Phillips, A. G., Ahn, S., & Howland, J. G. (2003). Amygdala control of the 

mesocorticolimbic dopamine system: parallel pathways to motivated behaviour. 

Neuroscience & Biobehavioural Reviews, 27(6), 543-554. 

https://doi.org/10.1016/j.neubiorev.2003.09.002 

Punyanunt-Carter, N. M., De La Cruz, J. J., & Wrench, J. S. (2017). Investigating the 

relationships among college students' satisfaction, addiction, needs, communication 

apprehension, motives, and uses & gratifications with Snapchat. Computers in Human 

Behavior, 75, 870-875. https://doi.org/10.1016/j.chb.2017.06.034 

Rachubińska, K., Cybulska, A. M., & Grochans, E. (2021). The relationship between 

loneliness, depression, internet, and social media addiction among young Polish 

women. European Review for Medical and Pharmacological Science, 25(4), 1982-

1989. https://doi.org/10.26355/eurrev_202102_25099.  

Rapaport, M. H., Clary, C., Fayyad, R., & Endicott, J. (2005). Quality-of-life impairment in        

depressive and anxiety disorders. American Journal of Psychiatry, 162(6), 1171-1178. 

https://doi.org/10.1176/appi.ajp.162.6.1171 

https://doi.org/10.1089/cpb.2009.0003
https://doi.org/10.1080/08838151.2014.966355
https://doi.org/10.1016/j.neubiorev.2003.09.002
https://doi.org/10.1016/j.chb.2017.06.034
https://doi.org/10.1176/appi.ajp.162.6.1171


38 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Rodgers, R. F., & Melioli, T. (2016). The relationship between body image concerns, eating 

disorders and internet use, part I: A review of empirical support. Adolescent Research 

Review, 1, 95-119. https://doi.org/10.1007/s40894-015-0016-6 

Sahin, C. (2017). The predictive level of social media addiction for life satisfaction: A study 

on university students. Turkish Online Journal of Educational Technology-TOJET, 

16(4), 120-125. 

Saputri, R. A. M., & Yumarni, T. (2021). Social media addiction and mental health among 

university students during the COVID-19 pandemic in Indonesia. International 

Journal of Mental Health and Addiction, 1-15. https://doi.org/10.1007/s11469-021-

00582-3 

Schmid, J., Gut, V., Yanagida, T., & Conzelmann, A. (2020). Who stays on? The link 

between psychosocial patterns and changes in exercise and sport behaviour when 

adolescents make transitions in education. Applied Psychology: Health and Well‐

Being, 12(2), 312-334. https://doi.org/10.1111/aphw.12186 

Selye, H. (1956). What is stress. Metabolism, 5(5), 525-530. 

Şentürk, E., Geniş, B. & Coşar, B. (2021). Social Media Addiction in Young Adult Patients 

with Anxiety Disorders and Depression. Alpha Psychiatry, 22(5), 257-262. 

https://doi.org/10.1530/alphapsychiatry.2021.21242 

Sharifian, N., Kraal, A. Z., Zaheed, A. B., Sol, K., & Zahodne, L. B. (2019). Longitudinal 

socioemotional pathways between retrospective early life maternal relationship 

quality and episodic memory in older adulthood. Developmental Psychology, 55(11), 

2464–2473. https://doi.org/10.1037/dev0000805 

Sheppard-Jones, K., Ayers, K., Kleinert, H., Li, J., Moseley, E., & Adams, C. (2022). 

Perceived stress of individuals with disabilities in the United States during COVID-

19. Rehabilitation Psychology, 67(4), 526–534. https://doi.org/10.1037/rep0000463 

https://doi.org/10.1007/s40894-015-0016-6
https://doi.org/10.1007/s11469-021-00582-3
https://doi.org/10.1007/s11469-021-00582-3
https://doi.org/10.1111/aphw.12186
https://doi.org/10.1037/dev0000805
https://doi.org/10.1037/rep0000463


39 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Simsek, A., Elciyar, K., & Kizilhan, T. (2019). A comparative study on social media 

addiction of high school and university students. Contemporary educational 

technology, 10(2), 106-119. https://doi.org/10.30935/cet.554452 

Sriwilai, K., & Charoensukmongkol, P. (2016). Face it, don't Facebook it: impacts of social 

media addiction on mindfulness, coping strategies and the consequence on emotional 

exhaustion. Stress and Health, 32(4), 427-434. https://doi.org/10.1002/smi.2637 

Soraci, P., Ferrari, A., Barberis, N., Luvarà, G., Urso, A., Del Fante, E., & Griffiths, M. D. 

(2020). Psychometric analysis and validation of the Italian Bergen Facebook 

addiction scale. International Journal of Mental Health and Addiction, 1-17. 

https://doi.org/10.1007/s11469-020-00346-5 

Stănculescu, E. (2022). The Bergen social media addiction scale validity in a Romanian 

sample using item response theory and network analysis. International journal of 

mental health and addiction, 1-18. https://doi.org/10.1007/s11469-021-00732-7 

Stavropoulos, V., Baynes, K. L., O’Farrel, D. L., Gomez, R., Mueller, A., Yucel, M., & 

Griffiths, M. (2020). Inattention and disordered gaming: does culture matter?. 

Psychiatric quarterly, 91, 333-348. https://doi.org/10.1007/s11126-019-09702-8 

Steers, M.-L. N., Wickham, R. E., & Acitelli, L. K. (2014). Seeing everyone else’s highlight 

reels: How Facebook usage is linked to depressive symptoms. Journal of Social and 

Clinical Psychology, 33(8), 701–731. https://doi.org/10.1521/jscp.2014.33.8.701 

Tabachnick, B. G., & Fidell, L. S. (2013). Using Multivariate Statistics (6th ed.). Boston: 

Pearson Education. 

Turel, O., Poppa, N. T., & Gil-Or, O. (2018). Neuroticism magnifies the detrimental 

association between social media addiction symptoms and wellbeing in women, but 

not in men: a three-way moderation model. Psychiatric Quarterly, 89, 605-619. 

https://doi.org/10.1007/s11126-018-9563-x 

https://doi.org/10.1002/smi.2637
https://doi.org/10.1007/s11469-020-00346-5
https://doi.org/10.1007/s11469-021-00732-7
https://doi.org/10.1007/s11126-019-09702-8
https://doi.org/10.1521/jscp.2014.33.8.701
https://doi.org/10.1007/s11126-018-9563-x


40 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Turner, A. (2015). Generation Z: Technology and social interest. The journal of individual 

Psychology, 71(2), 103-113. https://doi.org/10.1353/jip.2015.0021 

Tutgun-Ünal, A., & Deniz, L. (2015). Development of the social media addiction scale. AJIT-

e: Bilişim Teknolojileri Online Dergisi, 6(21), 51-70. https://doi.org/10.5824/1309-

1581.2015.4.004.x 

Vyjayanthi, S., Makharam, S., Afraz, M., & Gajrekar, S. (2014). Gender differences in the 

prevalence and features of internet addiction among Indian college students. Media 

Innovatica, 3(2), 47-51. 

Waldhauser, K. J., O'Rourke, J. J., Jackson, B., Dimmock, J. A., & Beauchamp, M. R. 

(2021). Purpose after service through sport: A social identity-informed program to 

support military veteran well-being. Sport, Exercise, and Performance Psychology, 

10(3), 423. https://doi.org/10.1037/spy0000255 

West, R., & Brown, J. (2013). Introduction: Journey To The Centre Of Addiction. Theory of 

addiction (1-16) Sussex, UK: Prime. 

White-Gosselin, C. É., & Poulin, F. (2022). Associations between young adults’ social media 

addiction, relationship quality with parents, and internalizing problems: A path 

analysis model. Canadian Journal of Behavioural Science/Revue canadienne des 

sciences du comportement, 1-10. http://dx.doi.org/10.1037/cbs0000326 

Yılmazel, G. (2021). Orthorexia tendency and social media addiction among candidate 

doctors and nurses. Perspectives in Psychiatric Care, 57(4), 1846-1852. 

https://doi.org/10.1111/ppc.12758 

Yue, Y., Aibao, Z., & TingHao, T. (2022). The interconnections among the intensity of social 

network use, anxiety, smartphone addiction and the parent-child relationship of 

adolescents: A moderated mediation effect. Acta Psychologica, 231, 1-8. 

https://doi.org/10.1016/j.actpsy.2022.103796 

https://doi.org/10.5824/1309-1581.2015.4.004.x
https://doi.org/10.5824/1309-1581.2015.4.004.x
https://doi.org/10.1037/spy0000255
http://dx.doi.org/10.1037/cbs0000326
https://doi.org/10.1111/ppc.12758
https://doi.org/10.1016/j.actpsy.2022.103796


41 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Zivnuska, S., Carlson, J. R., Carlson, D. S., Harris, R. B., & Harris, K. J. (2019). Social 

media addiction and social media reactions: The implications for job performance. 

The Journal of social psychology, 159(6), 746-760. 

https://doi.org/10.1080/00224545.2019.1578725 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.1080/00224545.2019.1578725


42 
SOCIAL MEDIA ADDICTION ON QUALITY OF LIFE 

Appendices  

Appendix A 

Link to Questionnaire  

Participate in study about social media addiction. Must be over 18 to participate. 

https://forms.gle/onrz7Mm2RCdtkDX56 

Appendix B 

Participant Information Sheet  

The Interaction between Social Media Addiction and a Persons Quality of Life 

I invite you to take part in a study to investigate the relationship between social media 

addiction and the impacts it has on a persons quality of life. Before you proceed to the 

questionnaire, please read all the information provided as it gives a brief overview into the 

study and what will be required from participants. If there are any questions about this study, 

please use the contact details at the end of this document to contact me for more information. 

 

I am a student at the National College of Ireland who is in their final year of the BA in 

Psychology program, where it is necessary to complete an independent research project. For 

this study you will be asked about how you use and view social media along with questions 

about your daily life. There have been many studies investigating social media addiction 

completed on students; however very little research completed on the general population. 

This study will be supervised by Dr Lynn Farrell of the National College of Ireland. 

 

If you decide that you wish to participate in this study, you will be asked to complete an 

online questionnaire that should take no longer than 20 minutes to complete. You must be 18 

years of age or older and a user of one or more social media platforms such as Facebook, 

Instagram, Twitter to complete this study. 

https://forms.gle/onrz7Mm2RCdtkDX56
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Your participation within this study is voluntary. You can choose to withdraw your consent 

for this study at any time during the completion of the questionnaire.  However, due to the 

design of the study, you cannot withdraw the information you provided on the questionnaire 

once it is completed as this study is conducted anonymously and your data will be 

unidentifiable. 

 

Your results will be stored on the researcher computer, with only the researcher and study 

supervisor having access to results as all data is password protected. Your data will be 

retained and managed in accordance with the NCI data retention policy. This anonymised 

data may be archived on an online data repository and may be used for secondary data 

analysis. The data will be anonymous so no participant will be identifiable at any point. The 

results from your questionnaire will be used in my dissertation as a final year student and 

further submitted to the National College of Ireland. The results of this study will be 

presented in March of 2023 for grading purposes and may be presented at relevant 

conferences.  

 

If you have any further questions please contact: 

Aoife Dooley, Researcher at x20375286@student.ncirl.ie 

Lynn Farrell, Supervisor at Lynn.Farrell@ncirl.ie 

 

In order to continue onto the questionnaire please tick the box present the box presented 

below.  By clicking this box, you are confirming that you have read and understood all the 

information provided above and are submitting consent to participate in this study. Once any 

data has been submitted, it cannot be retrieved or deleted as all data is anonymous. 

mailto:Lynn.Farrell@ncirl.ie
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Appendix C 

Demographic Questionnaire  

Which gender to you identify with  

Male  

Female  

Non-Binary  

Transgender  

Prefer not to say  

Other (please specify below)  

  

 

What year group were you born in  

1946-1964  

1965-1980  

1981-1996  

1997-2004  

 

Appendix D 

Social Media Addiction Scale 

Please tick the box that best applies to you. 

 Very 

Rarely 

Rarely Sometimes Often Very 

Often 
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You spend a lot of time thinking about 

social media or planning to use it 

     

You feel the urge to use social media 

more and more  

     

You use social media to forget about 

personal problems 

     

You have tried to cut down on the use 

of social media without success  

     

You become restless or troubled if you 

are prohibited from using social media  

     

You use social media so much that it 

has had a negative impact on your 

job/studies 

     

 

Appendix E 

Quality of Life Enjoyment and Satisfaction Questionnaire 

Please select, by clicking the box, the response that you feel represents how much satisfaction 

you received from each of the following aspects within the past month. 

 Very Poor 

Satisfaction 

Poor 

Satisfaction 

Neutral Good 

Satisfaction 

Very Good 

Satisfaction 

Physical Health      

Mood      

Work      

Household Activities      

Social Relationships      
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Family relationships      

Leisure      

Ability to function in daily life      

Sexual drive      

Economic status      

Living or housing situation      

Ability to get around 

physically 

     

Overall sense of well-being      

 

Appendix F 

Debriefing Sheet 

The Interaction between Social Media Addiction and a Persons Quality of Life 

Thank you for taking the time to participate in our study. The information you provided will 

help evaluate the relationship between an individuals quality of life and how it is impacted by 

social media addiction, gender and generational groups. The information you provided will 

be used in a final year student at National College of Ireland’s dissertation. All information 

that you provided will remain anonymous and will only be accessed by the researcher and 

their supervisor. For those who may feel distressed after completing the questionnaire, please 

contact your GP or use the contact information provided below. If you have any further 

questions about the study please contact Aoife Dooley, researcher, at 

x20375286@student.ncirl.ie or supervisor, Lynn Farrell, at Lynn.Farrell@ncirl.ie. If you feel 

any distress  

Helpline Contact Information 

Samaritans Ireland: Phone number - (01) 671 0071 
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Text ‘Hello’ to 50808 for a free and anonymous text support service. 

Appendix G 
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