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 Abstract   

The current study explored the relationship between social media engagement, body 

image, and eating attitudes across participants aged 18 years and above in Ireland while 

examining the potential gender differences. Specifically to address whether social media usage 

has affected eating attitudes and body image. There is a lack of research examining body image, 

eating attitudes and social media in Ireland during the ongoing COVID-19 pandemic. A total of 

92 participants completed an online survey shared across social media platforms that measured 

their level of social media engagement, current body image states and eating attitudes. Findings 

from hierarchical regressions show that increased social media use results in higher body 

dissatisfaction and increased eating disorder risk. Results from t-tests indicated no significant 

gender differences. The findings add to the growing evidence that social media use is associated 

with adverse outcomes for body image and eating behaviours. This study discusses the 

implications and recommended practices for assessing and investigating body image, eating 

attitudes, and social media engagement while adding to the literature to further understand such 

concepts that are constantly changing and adapting as technology advances and social media 

engagement increases. 
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Literature Review 

Introduction 

The following review will examine prior research from scientific literature, theoretical 

findings, and academic books related to body image, eating attitudes and social media use. This 

review will not explore diaries. The majority of the sources conclude that body image, precisely 

body dissatisfaction, is an area of concern across individuals primarily in adolescence and 

adulthood, along with disordered eating behaviours, which can be affected by social media use, 

particularly during the ongoing COVID-19 pandemic. 

Body Image  

Body image is a subjective multidimensional construct that considers biological, 

psychological, social, and external factors based on how people view their bodies (American 

Psychological Association, 2018). An individual’s perception of their body image can depend on 

multiple factors but usually stems from their thoughts and feelings. There are many aspects to the 

term, including ‘perceptual body image’, which is an unclear image of how you look, and 

‘cognitive body image’, which can lead to dissatisfaction about body weight and shape. Another 

aspect is ‘behavioural body image’, which relates to individuals who feel they should isolate 

themselves or employ unhealthy behaviours to deal with their bodies (National Eating Disorders 

Collaboration, 2021). Theories of body image disturbance contain three distinct categories: 

developmental, perceptual, and socio-cultural. The socio-cultural theory of body image explored 

in a book by Thompson et al. (1999) explains that powerful messages about the significance of 

appearances are sent out by social agents such as the media, classmates, and parents (Rodgers et 

al., 2009). Romantic relationships and friendships can influence body image development (Cash, 

2012), along with negative self-evaluations about how one view their body (MacIntyre et al., 
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2020), especially in western societies (Mond et al., 2013). Additionally, the feminist approach to 

understanding body image and disordered eating (DE) emphasises socio-cultural variables and 

gender ideas unique to western societies that place women at risk of developing body image 

concerns and eating disorders (Borowsky et al., 2015). 

Body satisfaction refers to positive thoughts and feelings about body perception (Grogan, 

2017). In contrast, body dissatisfaction refers to negative thoughts and feelings regarding one’s 

body, typically along with discrepancy between actual and ideal body size and is linked to 

health-related behaviours and psychological health as the drive for a slimmer physique is seen as 

widespread and generalised (Swami et al., 2010). Body dissatisfaction is affected by many 

interlinked factors, such as evolutionary, psychological, socio-cultural, and biological (Ferguson 

et al., 2011). Body image and body dissatisfaction are often intertwined in the literature, with 

research inspecting various elements of each other. This review explores prior research and 

theories concerning body image, eating attitudes, and social media use while also looking into 

the distinctions between men and women based on the literature.  

The objectification theory explored in a publication by Fredrickson & Roberts (1997) 

infers that women are conditioned to internalise an observer’s point of view as the dominant 

vision of their physical selves. Self-objectification occurs when individuals regard themselves as 

though they are things to be seen and assessed based on their looks. Self-objectification and DE 

have been found to have a moderate positive relationship, discovered in a recent meta-analysis, 

including 53 cross-sectional studies (Schaefer & Thompson, 2018). A study utilising the EAT-26 

test in college students concluded that females with a high self-objectification expressed more 

body-related anxiety and self-reported DE habits (Greenleaf & McGreer, 2006). In addition, the 

self-discrepancy theory (Higgins, 1987) explains how people evaluate their "actual" selves 
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considering internalised norms. The importance of SDT to body image is partly due to the 

existence of societal norms that promote specific standards of appearance. Concepts like the 

‘thin-ideal’ and the desire for muscular men are largely unattainable criteria for most people 

without resorting to drastic means. Therefore, when comparing one's actual self to society's ideal, 

the individual may fall short of the norm, leading to the possession of body-related self-

discrepancy. One study found a small effect whereby indicators expressing dissatisfaction were 

linked to real and ideal body image disparities from one's perspective (Snyder, 1998).  

Gender Differences 

Undoubtedly, despite gender identity, any individual can suffer from negative feelings 

due to bodily dissatisfaction, negatively impacting personal identity (Seyed Alireza Hosseini & 

Padhy, 2019). Body image dissatisfaction was linked to signs of self-criticism and social 

discomfort in transgender individuals from Canada and Ireland using qualitative analysis, 

allowing for a more in-depth comprehension (McGuire et al., 2016). A large amount of literature 

focuses on adolescent females and women’s body dissatisfaction (Grabe et al., 2008; Lokken et 

al., 2003), with findings that women are negatively affected by body shape more often than men 

(Fallon et al., 2014). However, males' and females' bodily dissatisfaction was analysed in a 

publication by Furnham et al. (2002), whereby men reported wanting to be heavier but not 

overweight, and women wished to be lighter in weight. This may be influenced by the fact that 

both genders have the same idea that negative feelings are produced when shown an overweight 

physique, rating it as less appealing, therefore driving the need for a thinner body in both genders 

(Voges et al., 2019). This finding may have real-life implications due to weight bias and obesity 

stigma commonly portrayed in the media that causes negative thinking related to overweight 

individuals (Puhl & Heuer, 2009). Additionally, Paxton (2004) showed that boys predominantly 
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focus on muscularity when presented with idealised body images. This finding supports more 

recent findings of men's desire for a muscular, fit body (Lennon & Johnson, 2021). These 

findings suggest a potential cultural and societal influence as media promotes the ‘thin, slender 

ideal’ for women and the desire for men to have a muscular body (Neighbors & Sobal, 2007; 

Tiggemann & Slater, 2013).  

Body Image and Disordered Eating 

Body dissatisfaction has shown to be a significant risk and maintenance factor in DE 

(Stice, 2002); therefore, it is essential to explore both aspects together. Eating attitudes is 

described as ‘beliefs, thoughts, feelings, behaviour, and relationship with food’, (Alvarenga et 

al., 2012). An individual’s perception and thoughts about food are influenced by many 

environmental factors (Lydecker et al., 2017). In n = 1850 women, DE was linked to a lower 

psychological domain (Baceviciene et al., 2020). Using the Eating Attitudes Test-26, body image 

satisfaction and eating attitudes were observed in adolescents, n = 385, with 83.5% of females 

expressing displeasure with their appearance (Pedro et al., 2016). Body image concerns and DE 

are serious health issues that can affect anybody from childhood through maturity (Neumark-

Sztainer et al., 2018). Today, the ‘thin ideal’ explaining the need to have a thin body is a term 

leading to DE in adolescents and young adults (Bailey et al., 2014), which can be understood by 

examining eating attitudes.  

The tripartite model of influence posits that body dissatisfaction and DE are impacted by 

three primary sources of influence: parents, peers, and the media. This model is supported in 

undergraduate female studies (Baceviciene et al., 2020; Hardit & Hannum, 2012). Females 

typically reported greater body image criticism and pressure from the media using the tripartite 

influence model guidance. Exposure to media and accessibility to food plays a significant role in 
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how individuals interact with food and eating patterns and affects bodily perception (Rounsefell 

et al., 2019). The relationship between social media use and DE tendencies using a sample of 

adolescents indicates that these interactions arise earlier than previously thought, potentially 

leading to dissatisfaction in early adulthood (Wilksch et al., 2019). Protective factors in the 

prevention of negative body image and DE and found that the Embodiment theory explains how 

Piran’s (2015) developmental theory of embodiment (DTE) is to encompass interpersonal, 

individual, and socio-cultural changes (Levine & Smolak, 2015). According to the DTE, those 

who are ‘embodied’ possess a reduced risk of developing an eating disorder. Embodied people 

have the abilities, the sense of agency and freedom, and the flexibility to enjoy their bodies, 

nurture and care for them, and value their uniqueness. 

Social Media 

Billions of individuals engage in social media, which is expected to rise to about 4.41 

billion by 2025 (Stat, 2021). Social media usage extensively impacts one’s overall well-being, 

requiring up-to-date research (Faelens et al., 2021). The link between media portrayals and body 

image problems is widely recognised. A meta-analysis of 25 papers proved that body image was 

substantially more negative after viewing slender, thin media imagery than photographs of 

inanimate objects and models who are ‘average’ in weight, leading to body dissatisfaction 

(Groesz et al., 2002). In addition, a meta-analysis conducted by Grabe et al. (2008) indicated that 

women's exposure to mass media outlets is associated with body image dissatisfaction. 

Furthermore, individuals are more likely to develop negative body views because of image-based 

social networking sites like Facebook (Marengo et al., 2018). Facebook engagement also causes 

young adults to feel pushed to lose weight, seem more attractive, and modify their looks while on 

social media, explaining the effect of such exposure (Pepin & Endresz, 2015). Saiphoo & Vahedi 
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(2019) found a small association between social media usage and body disturbances n = 36,552 

within a recent meta-analysis. 

To support this finding, an exploratory analysis using college students published by 

Aparicio-Martinez et al. (2019) identified a connection between body image, body ideals, and 

social media usage, presenting that body issues were also related to DE pathology, identified 

using the EAT-26 test. It was also observed that body image was associated with social 

networking service (SNS) behaviours such as lurking and writing comments on other people's 

accounts. In contrast, SNS duration was linked to ED concern (Santarossa & Woodruff, 2017). 

Additionally, a meta-analysis by Holland & Tiggemann (2016) found that the impact of social 

media on body image is the same for girls and boys; therefore, future research should include 

individuals of all gender identities. These findings are worrying and support the idea of the 

adverse effects that social media can have on one’s overall identity and wellness; therefore, this 

area requires continuous evaluation. 

The social comparison theory (Festinger, 1954) helps understand body image concerning 

social media use. It explains that individuals typically compare themselves to people of similar 

age, e.g., images that others post on social platforms. Social comparison theory and social media 

show a positive relationship, potentially damaging users as they view their lives as unfavourable 

compared to others (Jiang & Ngien, 2020). A study by Jiotsa et al. (2021) found an apparent link 

between the regularity with which one compares one’s physical appearance to that of persons 

followed on social media platforms and body dissatisfaction and a desire for slimness. In this 

study, a cofounding factor was educational level. SNS use and body image dissatisfaction were 

also strongly mediated by appearance-based comparisons, a common feature of online social 

platforms (Ryding & Kuss, 2019). To support this, it was found that people who compare their 
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physical features to people they think to be more desirable than them are more likely to be 

unsatisfied with their body image and possess an increased occurrence of DE or eating disorders 

(Tiggemann et al., 2009). In men, it was seen that media body comparison was not a significant 

predictor of body dissatisfaction (van den Berg et al., 2007). However, media use has changed 

drastically since the year of publication for this study. A meta-analysis including a wide range of 

study designs showed the effect of media exposure on the ‘ideal’ body physique and found a 

slight change in eating patterns, primarily in individuals prone to eating disorders (Hausenblas et 

al., 2013). Overall, the impacts of media exposure on body image and eating disorders were 

minor to moderate. In contrast, several studies show an indirect link between body dissatisfaction 

and DE (Brechan & Kvalem, 2015; Cruz-Sáez et al., 2018). Therefore, updated findings are 

essential. 

The Impact of Covid-19 

Social media use during the COVID-19 pandemic is a rising area of research as it has 

allowed individuals to stay in touch with others while keeping a safe distance. Disruptions in 

everyday routine, a rise in smartphone and social media use, increased negative feelings, and 

anxiety-inducing media have all created distinct challenges to body image and increased the 

likelihood of developing an eating disorder and the severity of its symptoms (Rodgers et al., 

2020). Overall, there has been an increase in smartphone usage reported during the pandemic, 

along with a rise in smartphone addiction (Serra et al., 2021). Social media addiction can cause 

poor mental health, observed in college students (Andreassen et al., 2016), which may increase 

negative feelings when using social platforms. In contrast, a recent meta-analytic study found 

that screen media does not relate to issues with mental health, emphasising that prior studies 

analysing screen time and mental health may not be reliable (Ferguson et al., 2021). 
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The pandemic has made a living via the internet more accessible than in previous years. A 

recent finding that COVID-19-related stress and anxiety might shape body image outcomes 

under physical and social distancing conditions in males and females increases the importance of 

studying such concepts during the pandemic (Swami et al., 2021). To add to this research 

finding, the influence of the COVID-19 lockdown on social network use and body image 

disturbances was explored, which showed that frequent exposure to social media sites, 

specifically Instagram, was correlated with body disturbance and dissatisfaction and want to be 

thinner (Vall-Roqué et al., 2020). TikTok, a video-focused social networking service, has 

increased usage during the pandemic. Recent studies have been published suggesting the 

negative impacts of TikTok, particularly on body image, as TikTok trends become more common 

(Liu, 2021). However, these studies are still in the early stages. According to a meta-analytic 

study of DE behaviours and social media use, university students have been shown to possess the 

strongest link between SNSs and DE behaviour than other groups. The meta-analysis' principal 

conclusion was that excessive usage of SNS is linked to an elevated likelihood of DE behaviours 

(Zhang et al., 2021).  

Moreover, eating behaviours such as emotional eating has increased during the pandemic 

(Cecchetto et al., 2021). The pandemic produces tension and anxiety, worsening some 

individuals' eating disorder symptoms and body image (Czepczor-Bernat et al., 2021). Similarly, 

Robertson et al. (2020) looked at body image and eating alterations during the pandemic. Women 

were more likely than males to report increased difficulties with eating control, food obsession, 

and deteriorating body image. Overall, decreased mental well-being was associated with body 

image concern and eating patterns. One finding explains how increased weight stigma occurred 

via social media concerning obesity and COVID-19, which may explain observed findings 
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(Pearl, 2020). The Irish Medical Journal paper reported eating disorder rates during the COVID-

19 pandemic; a reported 25% increase in inpatient admissions between March and September of 

2020 occurred, with 40% of entries being males, a considerably higher rate of admissions for 

males compared to previous years (Barrett & Richardson, 2021), suggesting the importance of 

evaluating and examining ED related outcomes in all genders.  

The Current Study 

Based on the findings, the present study aims are to investigate body image, eating 

attitudes and social media usage in college students in Ireland during the ongoing COVID-19 

pandemic. The current study will analyse potential differences between males and females and 

whether a rise in social media usage has impacted body image state evaluations and eating 

attitudes. The study aimed to investigate the extent to which COVID-19 is affecting our daily 

lives in various ways. Although a recent event, studies are already evidently proving the impacts 

of the pandemic on our lives and well-being.  

A student population represents a distinct demographic that typically suffers from 

significant psychological discomfort due to financial concerns, nutritional consumption, and 

academic demands (Pedrelli et al., 2014; Whatnall et al., 2019). Poor body image affects 

academic achievement, which can cause distress to students (Naz, 2017). Hawkins et al. (2004) 

proved that exposure to thin-ideal images in college students might lead to body dissatisfaction, 

including a heightened likelihood of eating disorder symptoms in women. Similarly, a 

longitudinal study presented that college women are at an increased risk for DE and body image 

concerns (Neumark-Sztainer et al., 2011). In addition, a consistent and robust association was 

shown between social media use and eating concerns in individuals aged 19 to 32 years in the 

U.S (Sidani et al., 2016), an age range typically consisting of college students. More research is 
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needed as social media has become a regular part of everyday life for over 4 billion individuals 

(Kemp, 2021). Social media use, our culture and current trends change due to technological 

advances; therefore, up-to-date research is required to understand key concepts relating to 

everyday life. Overall, this review has shown a lack of research on college students in Ireland’s 

eating attitudes/behaviour concerning social media and body image during the COVID-19 

pandemic. Therefore, the researcher will address the gaps in the literature while adding to 

existing research in the current study.  

We hypothesise to find, concerning previous research, firstly, an increase in social media 

engagement compared to pre-covid social media engagement. Secondly, to find a relationship 

between body image dissatisfaction (CV) and increased social media use (PV). Thirdly, observe 

a relationship between eating attitudes (higher eating disorder risk) (CV) and increased social 

media use. Finally, females will have poorer body image, higher social media engagement scores 

and an increased likelihood of eating disorder risk when compared to males. 

Conclusion 

The strengths of past studies include outcomes that allow a better understanding of the 

factors affecting body image and eating attitudes, one of which includes social media exposure 

and engagement. There are evident weaknesses, with many studies focusing on female 

adolescents and women at a specific age range, with samples commonly taken from the United 

States. To support body image and eating attitude research, all gender identities should be 

considered, including any age range of individuals. To fill the gaps, body image, eating attitudes 

and social media should be explored during the COVID-19 pandemic. In the current study, such 

issues are addressed. 
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Methodology 

The particular measures for this study are listed below. 

Participants 

A sample of 92 (Females: n = 76, Males: n = 16) college students aged 18 years or over 

were included in the current study. The participants came from various counties across Ireland. 

The study used a non-probability, convivence sampling approach to gain responses. Participants 

were recruited online through social media platforms and their social media accounts since 

people engaged on social media may be more willing to provide relevant replies to the research 

question. In the current study, 58.7% of participants were in the third year, 15.2% in the fourth 

year, 21.7% in the first year, and the remaining 4.3% in the second year of college/university. 

Inclusion criteria consisted of being of any gender, living in Ireland, with enrolment in 

college/university. 

Measures 

Using Google Forms, a survey generator, the study questionnaire included demographic 

questions and three associated scales. Demographic questionnaires were necessary to get an 

overall profile of the participants in this study. Questions concerning gender and academic year 

in college were collected. Three questionnaires/scales/tests were employed to collect data. 

The Social Media Engagement Questionnaire (SMEQ) developed by Przybylski, 

Murayama, DeHann, & Gladwell (2013) is a simple 5-item scale that measures social media 

engagement, precisely, the extent to which the individual engages in social media. In the original, 

non-adapted questionnaire, individual scores are calculated by adding replies to all five items, 

resulting in a reliable result (a = .82 to .89). Response anchors consist of values from 0 = Not one 

day, and 7 = Every day. In the current study, the questions were adapted slightly to in that it will 
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state, 'Pre-covid how often did you use social media in the 15 minutes after you wake up?', to 

reflect social media use before the COVID-19 pandemic and, 'Currently how often did you use 

social media in the 15 minutes after you wake up?' to make a total of 10 questions. Each score 

given is added up the answers to all items on the scale, with the highest score being 35 for each 

set of 5 questions and the lowest being 0. For 10 items, the highest score is 70. In the current 

study, the Cronbach’s alpha for the SMEQ in the present study while considering the adapted 

questions is (a = .88), indicating a high level of internal consistency (see Appendix B for more 

information). 

The Body Image State Scale (BISS) is described as being relatively stable and internally 

consistent with the internal consistency of the BISS scale measured as .77 for females and.72 for 

males, developed by Cash et al. (2002). It is a multi-item measure of momentary affective 

experiences of one's physical appearance with a 6-item scale with a 9-point dimensional 

response, allowing for more accurate results. In this scale, higher BISS scores on the 9-point 

dimension indicate more favourable body image states, and lower BISS scores indicate less 

favourable body image states (body dissatisfaction). For example, right now I feel . . . A great 

deal worse about my looks than I usually feel, to ' A great deal better about my looks than I 

usually feel. Scores are revered scored from positive to negative, which involved reverse scoring 

items 2, 4 and 6. After reverse coding, the average of the 6-items is calculated to score this scale. 

The internal consistency for the BISS scale was not performed due to the high variability of 

questions within this scale. The histogram for BISS shows a normal distribution (see Appendix C 

for further information). 

EAT-26 Eating Attitudes Test©, (EAT-26) developed by Garner, Olmstedt, Bohr and 

Garfinkel (1982) examines the possible presence of "eating disorder risk", in other words, risk of 
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disordered eating attitudes which can be either low, medium or high. This test is used to see if 

eating habits need to be examined further. The EAT-26 is based on eating attitudes, feelings, and 

behaviours. It is a self-reported test acceptable for use in a non-clinical setting. The EAT-26 

correlates with the EAT-40 (r = 0.98); however, the EAT-26 consists of fewer questions, making 

it easier to conduct to a student or non-clinical population. In the EAT-26, three subscales are 

present. These are dieting (questions 1, 6, 7, 10, 11, 12, 14, 16, 17, 22, 23, 24, 26), food 

preoccupation and bulimia (questions 3, 4, 9, 18, 21, 25) and oral control (2, 5, 8, 13, 15, 19, 20) 

Scores greater than 20 indicate a need for further examination from a qualified professional. Low 

scores (below 20) can still be consistent with serious eating concerns, as denial of symptoms can 

be present with disordered eating habits. The scale has high reliability and validity (Garner, 

Olmsted, Bohr, & Garfinkel, 1982; Lee et al., 2002; Mintz & O'Halloran, 2000). Test-retest 

reliability = .84 to .89. In the current study, for questions 1-26, the Cronbach’s alpha was (a 

= .883), reporting a high consistency in the current sample (see Appendix D for more 

information). 

Design 

The study implemented a quantitative approach using an experimental cross-sectional 

research design to see whether changes in one or more variables connect to other variables (s). 

The predictor variables are gender and social media engagement pre-covid and currently. The 

criterion variables are body image and eating attitudes/behaviour (eating disorder risk) used for 

regression analyses. For hypothesis 4, a between-group design compared the mean differences in 

body image states, eating attitudes (eating disorder risk), behavioural eating attitudes and extent 

of social media use between two groups (males and females). 
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Statistical software SPSS (version 27) was used to analyse the data. For research Q1, a 

paired samples t-test was conducted to investigate social media engagement pre-covid and 

currently. A Spearman's rank-order correlation was employed as a non-parametric variant of the 

Pearson product-moment correlation to investigate the study variables before regression analysis. 

The influence of the PVs, social media engagements, and gender on the two CVs, body image 

states and eating attitudes was investigated using two separate hierarchical multiple regression 

analyses. Lastly, multiple Mann Whitney- U tests were performed as an alternative to the 

independent samples t-test and one independent samples t-test to compare males' and females' 

body dissatisfaction levels, eating attitudes (eating disorder risk), eating disorder behavioural 

questions, and social media use pre-covid and current. 

Procedure 

A pilot study consisting of four participants was required prior to data collection to 

examine whether the research project was feasible in the current study due to an 

addition/adaption to the Social Media Engagement Questionnaire (SMEQ). Five questions have 

been added to the existing five questions, such as, 'Pre-covid how often did you use social media 

in the 15 minutes before you go to sleep?', These questions were added to determine whether the 

COVID-19 pandemic has influenced the extent of social media engagement. Outcomes of the 

pilot study concluded that no further changes or alterations were necessary (see Appendix B). 

The study was presented across such platforms by the researcher. The participant most 

likely heard about the study from a social media platform such as Facebook, Instagram, or 

through a group chat. Interest in the research topic may have motivated the individual to 

participate. Relevant information was provided concerning the nature of the study, benefits, and 

ethical implications, including confidentiality prior to participant engagement. Individuals 



BODY IMAGE EATING ATTITUDES AND SOCIAL MEDIA                                                 20            
 

clicked on the link provided, which directed them to an online website to anonymously collect 

the participant's data. Data was collected using an online survey software known as Google 

Forms, making it highly accessible and convenient from any device, particularly during COVID-

19. The participant could read through the information sheet and the consent form before 

proceeding. The participant was required to agree before proceeding to the survey. The 

participants were guided to complete firstly the Social Media Engagement Questionnaire 

(SMEQ), followed by the Body Image States Scale (BISS) and finally the Eating Attitudes Test-

26 (EAT-26). A debriefing sheet was available with personal contact information concerning the 

researcher and supervisor contact details if the participant wished for further information. 

Helpline numbers were also provided, along with a statement urging participants to speak out 

and get support if the questionnaire had caused them any discomfort. The survey took 

approximately 10 minutes to complete, whereby the participant was then free to exit the tab after 

completion. There were no penalties if the individual left the form without completion. Once 

complete, no other actions were required. Upon completion, the participant did not need to worry 

about their data as data was kept anonymous and secure (for complete information, see Appendix 

F). 

Ethical considerations 

Data was gathered under the National College of Ireland's (NCI) ethical procedures 

which were taken into account by the researcher. Participants were notified that if the research 

project received a 2.1 or better grade, it would be placed in the NCI library, which gives access 

to students, college staff and guests to examine if desired. The study's benefits and risks were 

explicitly stated. Informed consent was given, and participants were not persuaded or exploited, 

which is highly unethical. This information was communicated to participants by mentioning it 
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clearly on the information and debriefing form. For participants who experienced minor distress 

due to participating, support services such as BodyWhys and Aware contact details were 

included in the debriefing form (see Appendix F & G). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



BODY IMAGE EATING ATTITUDES AND SOCIAL MEDIA                                                 22            
 

Results 

Descriptive statistics 

Descriptive statistics were gathered on all variables prior to inferential testing. The 

presented data is derived from an opportunistic sample of 92 participants (n = 92). Relevant 

descriptive statistics such as gender identity and academic year were gathered. The following 

values were obtained: frequencies and valid per cent of categorical variables demonstrated in 

Table 1 below. For continuous variables, means with 95% confidence intervals (M), medians 

(MD), standard deviations (SD), skewness, kurtosis, minimum, and maximum were gathered, 

shown in Table 2. The data set was subjected to preliminary analysis to check the assumptions of 

normality. Histograms were also obtained for each variable, with the BISS scale showing a 

normal distribution. Social media engagement scores both pre-covid and currently, eating 

attitudes (eating disorder risk), and eating attitude behavioural questions were non-normally 

distributed (see Table 1 and 2). 

Table 1  

Descriptive statistics for categorical variables, n = 92 

Variable Frequency Valid % 

Gender   
Female (Woman) 76 82.6 

Male (Man) 16 17.4 

Academic Year   
First Academic Year 20 21.7 

Second Academic Year 4 4.3 

Third Academic Year 54 58.7 

Fourth Academic Year 14 15.2 
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Table 2 

Descriptive statistics and reliability of all continuous variables, n = 92 

 
Inferential statistics 

Hypothesis 1  

A paired samples (within groups design) t-test was conducted to explore the extent of 

social media engagement pre-covid conditions and currently. Results showed a statistically 

significant result between Time 1 (pre-covid social media engagement) (M = 22.21, SD = 10.11) 

and Time 2 (current social media engagement) (M = 26.03, SD = 8.93) t (91) = -3.91, p < .001 

(two-tailed). Therefore, the results are statistically significant with increased social media 

engagement currently. The mean difference in scores was 3.82 resulting in a 3.8-unit increase 

observed with a 95% confidence interval ranging from -5.75 to-1.87. The calculated eta squared 

statistic (0.34) indicated a small to medium effect size. 

Normality analysis indicated that current and pre-covid social media engagement and 

eating attitudes were not properly distributed. As a result, instead of using the Pearson correlation 

coefficient, a non-parametric Spearman correlation coefficient was used to examine the 

relationship between social media engagement, body image (as measured by the BISS scale) and 

 
Variable 

 
M [95% CI] 

 
Median 

 
SD 

 
Skewness 

 
Kurtosis 

 
Minimum 

 
Maximum 

Pre-covid social 
media 

22.22 (20.122 – 
24.312) 

23 10.11 -.435 -.79 .00 35 

Current social 
media 

26.032 (24.18 – 
27.88) 

28 8.93 -.906 .011 .00 35 

Eating attitudes  14.50 (12.00-
16.99) 

11 12.03 1.16 .934 .00 58 

Eating attitudes 
behavioural 

7.61 (6.89- 8.31) 7 3.43 .835 -.102 4 17 

Body image  23.22 (22.139 -
26.295) 

24.5 10.03 .27 -.371 6 53 
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eating disorder risk (measured by the EAT-26). Results indicated that body image and eating 

attitudes showed a large, negative correlation between the two variables (r = -.490, n = 92, p = 

<.001). Body image and pre-covid social media showed a small to medium positive association 

(r = .263, n = 92, p = .011). There was a large, negative correlation between body image and 

current social media engagement, (r = -.173, n = 92, p = .10) and it was not significant. This 

suggests that as body satisfaction increases, eating disorder tendencies decrease. Moreover, as 

social media use increases, higher bodily dissatisfaction occurs. 

Hypothesis 2 

Hierarchical multiple regression was carried out to understand the relationship between 

social media engagement pre-covid and currently and its impact on body image, to evaluate the 

prediction of body image states from pre-covid and current social media use while controlling for 

gender. Preliminary analyses were conducted to ensure no violation of normality, linearity, 

multicollinearity, and homoscedasticity assumptions. Tolerance and VIF values showed an 

acceptable range. Gender was entered in the first block at step 1, R square value =.037, which 

explains 4% of the variance in body image (F = (1. 90) = 3.41, p = .068, t = -1.847). The 

outcome revealed a model that was not statistically significant. Upon entry of step 2, where pre-

covid and current social media engagement were added, the model was statistically significant (p 

< .001), R square change = .206 or 20.6%. The model explains 24.2% of the variance in body 

image (F = (3. 88) = 9.40, p <.001.) The two variables explained an additional 20.6% (21%) of 

the variance in body image after controlling for gender. R squared change = 0.21, F change 

(1,88) = 11.96 (12.00), p < .001. The regression coefficient associated with current social media 

engagement (B = -0.511, 95% CI (-0.754, -0.268, t = -4.176, p = .001) suggests that with each 

additional unit change in current social media engagement, that body image decreases by around 



BODY IMAGE EATING ATTITUDES AND SOCIAL MEDIA                                                 25            
 

0.511 units. Overall, in the final model, social media engagement pre- covid recording the 

highest beta value (beta = .482, p <.001) and currently (beta = -.455, p <.001) were statistically 

significant (see Table 3). 

Table 3 

Hierarchical Multiple Regression Analysis Summary Predicting Body Image Total Score with 

Gender, Social Media Engagement Pre-Covid and Currently, n = 92 

Variable R2 Adj. 
R2 

B SE β t p 

Step 1 .037 .026 30.12 3.36  8.97 .000 

Gender   -5.03 2.72 -0.19 -1.85 .068 

Step 2  .242 .217 30.92 4.41  7.01 .000 
Gender   -3.43 2.49 -0.13 -1.38 .173 
Social Media Pre-Covid   0.48 .110 0.48 4.35 .000 

Social Media Current   -0.51 .122 -0.46 -4.18 .000 

Note: Table demonstrating body image total score output for gender, social media engagement 

pre-covid and currently rounded to two decimal places; R2 = R-squared; Adj R2 = Adjusted R-

squared; B = unstandardized beta value; SE = Standard errors of B; β = standardized beta value; t 

= t-value; N = 92 

Hypothesis 3  

Hierarchical multiple regression was conducted to investigate the relationship between 

social media engagement, pre-covid and current covid, and its impact on eating attitudes (eating 

disorder risk), to evaluate the prediction of eating attitudes from pre and current COVID social 

media engagement, controlling for gender. Preliminary analyses were conducted to ensure no 

violation of normality, linearity, multicollinearity, and homoscedasticity assumptions, with 

Tolerance and VIF values showing an acceptable range. For the first block analysis (step 1), the 
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predictor variable gender was entered. The results of the first block hierarchical linear regression 

analysis revealed a model that was not statistically significant (p = .086), explaining 3.2% of the 

variance in eating attitudes, R square = .032. Upon entry of pre-covid and current social media 

engagement at step 2, the total variance explained by the whole model was .287 or 28.7%, F (3,88) 

= 11.78 (11.80), p = < .001, which is statistically significant (p <.001). The two added measures 

explained an additional 25.4% of the variance in eating attitudes after controlling for gender. R 

squared change = .254, F change (1,88) = 15.68 (15.70), p = .001. In the final model, social media 

engagement currently was the strongest predictor of eating attitudes, recording a higher beta value 

(beta = .552, p <.001) than pre- covid conditions (beta = -.48, p <.001), with both being statistically 

significant. This finding implies that with each change in social media engagement currently, that 

eating disorder risk increases by approximately 0.552 (see Table 4). 

Table 4 

Hierarchical Multiple Regression Analysis Summary Predicting Eating Attitudes Total Score with 

Gender, Social Media Engagement Pre-Covid and Currently, n = 92 

Variable R2 Adj. 
R2 

B SE β t p 

Step 1 .032 .022 7.84 4.04  1.94 .055 
Gender   5.67 3.27 0.18 1.73 .086 

Step 2 .287 .262 3.10 5.14  0.60 .548 
Gender   4.00 2.90 0.13 1.38 .171 
Social Media Pre-Covid   -0.57 0.13 -0.48 -4.45 .000 

Social Media Current   0.74 0.14 0.55 5.22 .000 

Note: Table demonstrating eating attitudes total score output for gender, social media 

engagement pre-covid and currently rounded to two decimal places; R2 = R-squared; Adj R2 = 

Adjusted R-squared; B = unstandardized beta value; SE = Standard errors of B; β = standardized 

beta value; t = t-value; N = 92 
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Hypothesis 4 analyses – Independent Samples 

According to preliminary data analysis, eating attitudes (eating disorder risk), eating 

behavioural questions, and social media engagement pre-covid and currently were non-normally 

distributed. As a result, the Mann-Whitney U test was implemented as a non-parametric 

alternative to the independent samples t-test for these variables. A Mann-Whitney U test was 

conducted to compare current social media usage among males and females. This test indicated 

no significant result between females (Md = 28, n = 76) than for males (Md = 27.5, n = 16, U = 

564, z = -.458. Overall, there is so significant difference p = .647, r = .05 (-.047) (large effect 

size). 

 A Mann-Whitney U Test revealed no significant difference in eating attitudes (eating 

disorder risk) between males (Md =8, n = 16) and females (Md =11.5, n = 76), U = 690, z = .851, 

p = .395, r = 0.09 (.088) (very small effect size). 

A final Mann-Whitney U test was conducted to compare eating disorder behavioural 

questions between males and females. Results demonstrated that there were no significant 

differences between males (Md = 9.5, n = 16) and females (Md = 7, n = 76), U = 732, z = 1.292, 

p = .196, r = 0.13 (small effect size). 

 Lastly, an independent samples t-test was carried out to determine potential gender 

differences between males and females in body image scores. Results showed that there was no 

statistically significant difference in scores for males (M = 20.06, SD = 10.48) and females (M = 

25.09, SD = 9.78; t (90) = 1.84, p = .068 two-tailed.). The magnitude of the differences in the 

means (mean difference = 5.02, 95% CI: -.38 to 10.44) was small to moderate (eta squared 

= .036). 
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There was a statistically significant change in participants currently engaging in social 

media pre-covid and currently, with social media engagement increasing in current times (during 

covid-19) than pre-covid conditions. Regression analyses have shown that pre-covid social 

media engagement positively impacts body image (higher body satisfaction) and current social 

media usage has a negative effect on body image (body image dissatisfaction). Pre-covid social 

media engagement showed decreased eating disorder risk. In comparison, current social media 

use has an increased effect on eating attitudes (higher eating disorder risk).  

Overall, current social media engagement predicts a higher risk for eating disorders and 

higher bodily dissatisfaction. There were no distinct gender differences observed in any of the 

analyses conducted. Further interpretations and evaluations of findings are discussed below. 

 

 

 

 

 

 

 

 

 

 

 

 

 



BODY IMAGE EATING ATTITUDES AND SOCIAL MEDIA                                                 29            
 

Discussion 

Overview of Our Findings 

The present study sought to evaluate the association between SM engagement, eating 

attitudes, and body image perception and how social media engagement predicts outcomes for 

these study variables while simultaneously looking into possible gender disparities. Systematic 

reviews have revealed that social media use impacts body image and increases DE tendencies 

(Holland & Tiggemann, 2016). Furthermore, the current study supports findings from a study by 

Santarossa & Woodruff (2017) whereby SNS use was linked to body image and eating disorder 

concerns, noting how ‘problematic’ such findings may be to individuals. To provide knowledge 

on existing findings, the present study developed four key hypotheses to address the current 

study's objectives. Firstly, it was hypothesised that social media engagement would increase 

during the COVID-19 pandemic. Secondly, that increased social media engagement would 

predict body dissatisfaction, thirdly, that eating disorder risk would increase as social 

engagement increases, and finally, to find significant differences in results between males and 

females, with females rating higher levels of dissatisfaction concerning body image scores, 

eating disorder risk and increased social media engagement. 

Hypothesis one was analysed by conducting a paired samples t-test to explore social 

media engagement pre-covid and currently, labelled as Time 1 and 2. Results showed a 

statistically significant change in participants engaging in social media, with increasing social 

media use compared to pre-covid conditions. This finding supports various papers that report a 

drastic increase in internet and social media use during this period. Recent statistical reports 

show increased time spent on social networks from the beginning of the COVID-19 outbreak to 

current times (Statista Research Department 2022). This is supported by a finding that found 
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younger individuals spending up to 8.8 hours of screentime on digital devices (Ministry of 

Human Resource Development Government of India 2020). In addition, a large-scale study by 

Google (2021) found that the types of activities and length of screen time exposure that people 

engage in can have detrimental consequences on wellness. Individuals spent more time occupied 

with activities they felt were detrimental to their overall well-being. Similarly, a recent 

publication by Pandya & Lodha, (2021) supports our finding that extended screen usage during 

COVID-19 has harmful consequences. A recent publication showed similar outcomes in that 

more time spent on social media per day during the pandemic was linked to lower mental well-

being, potentially leading to a higher likelihood of dissatisfaction in other areas (Thygesen et al., 

2022). However, the implications are still in early development. 

In support of hypothesis two, it was proposed that there will be a link between body 

image dissatisfaction and rising social media use. This hypothesis is supported and accepted in 

the current study. Hierarchical regression was used to determine the amount of variance 

explained by body image. Results found that increased social media engagement that occurred 

during the ongoing pandemic predicted worse outcomes for body image, with gender showing no 

distinct differences. Social media use prior to the pandemic produced better outcomes for body 

satisfaction. Although studies are still ongoing that explore the impact of the uptake in activities 

during the pandemic, the finding in the present study is consistent with prior literature by 

Fardouly & Vartanian (2016) where it was observed by longitudinal analysis that increased 

social media engagement leads to higher levels of body dissatisfaction. Using an experimental 

method, it was found that the media promoting ‘fitspiration’, a term used to motivate people to 

exercise and eat well, was associated with low mood and discontent with one's own body 

(Carrotte et al., 2017). Additionally, a more recent study by Aparicio-Martinez et al. (2019) 
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linked the desire for a slimmer body image with media use. Engaging in social comparisons was 

shown to negatively impact body image, specifically in women, during the COVID-19 pandemic 

(Ahuja & Banerjee, 2021). 

Our findings are consistent with a mixed-methods systematic review that found that 

within thirty quantitative studies, social media engagement produced worse outcomes for body 

image, decreasing one’s body satisfaction and increasing DE behaviours such as dieting. 

Qualitative study outcomes produced many fundamental themes, including the notion that 

external affirmation is sought through social media, leading to worsened perception (Rounsefell 

et al., 2019). In contrast to the present study, social comparison within this study was highly 

related to body dissatisfaction. The current study did not directly analyse this vital concept 

related to social media use and body image. In addition, research shows that time spent on social 

media platforms is not a strong enough predictor for body dissatisfaction (Meier & Gray, 2014). 

However, these findings occurred before the pandemic; therefore, the current study results 

provide concise, up-to-date literature concerning the analysed variables. 

In support of hypothesis three, a second hierarchical regression showed that higher social 

media use increased eating disorder tendencies, with gender being insignificant. Findings from 

various pieces of literature are consistent with the acceptance of our hypothesis in the present 

study (Holland & Tiggemann, 2016; Zhang et al., 2021). In addition, a recent systematic review 

by Padín et al. (2021) selected 19 publications. Within this, findings within articles were 

summarised with outcomes showing that eating disorders and social media usage are impacted 

by the amount of time spent on social media and the type of interactions and posted images. In 

contrast to our study, gender differences were also present.  
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Finally, to examine hypothesis four, it was expected that there would be a difference 

between males and females, specifically that women would show higher levels of bodily 

discontent, increased risk of eating disorder and higher social media use. The present study 

demonstrated no significant differences between males and females contrary to a vast amount of 

literature proposing that women suffer more often from body dissatisfaction (MacNeill et al., 

2017; Mellor et al., 2010; Quittkat et al., 2019). One explanation may be that women typically 

view their bodies as ‘bigger’ than their actual size and weight, with one study supporting the 

concept that the ‘thin-ideal’ may be influencing this (Silva et al., 2019). It was unexpected to 

observe no gender differences between the test variables. However, results may have presented 

with no differences due to various limitations such as inadequate size grouping in the ‘male’ 

condition. Nonetheless, it is still essential to critique our findings. To support our study, it has 

been observed that men face similar issues with body dissatisfaction, with one publication stating 

that men were more dissatisfied with their weight than women (Keel et al., 2007). Turel et al. 

(2018) found that males were almost as likely as females to be dissatisfied with their bodies, with 

65.2% of males reporting bodily dissatisfaction compared to 68.6% of females.  

Furthermore, concepts such as the muscular ideal may be influencing body image issues 

in men, with an increasing number of men following influencers who may alter their muscular 

images on platforms such as Instagram. This may increase males using steroidal drugs to gain the 

desired image (Thornborrow et al., 2020). This is supported by findings from Griffiths et al. 

(2018), revealing that the links between social media usage and muscularity dissatisfaction and 

eating disorder behaviours were stronger for image-based platforms, emphasizing the need to 

research the impacts of social media. In addition, there was no difference between men and 

women in eating disorder risk. This finding may be due to study limitations mentioned 



BODY IMAGE EATING ATTITUDES AND SOCIAL MEDIA                                                 33            
 

previously. However, an acceptable hypothesis may be that DE in males might have increased 

with rising pressure on men to achieve particular cultural norms. The rising concept of the 

muscular ideal that men may encounter could potentially be closing the gender divide in eating 

disorder risk and DE research between males and females (Griffiths et al., 2013). Men deal with 

bodily dissatisfaction just as much as women, but perhaps for different reasons, e.g., 

dissatisfaction due to being underweight (Kumar, 2016), which may occur due to DE or fixation 

on dietary food intake. 

Hypotheses one, two and three are accepted in the current study, with four rejected, 

concluding that for hypothesis four, all possibilities remain. Therefore, further research should be 

conducted. 

Implications 

To the researcher’s knowledge, the current study is one of the first to look at body image, 

eating attitudes, and social media use among college students in Ireland during the ongoing 

pandemic, while including any gender of an individual over 18 years. In addition, a vast amount 

of research does not include men when researching eating disorder risk as it is typically 

associated with females, which means men are often ignored and underrepresented (Strother et 

al., 2012). The practical implications of this study are that higher social media use negatively 

affects body image, causing higher body dissatisfaction and increased eating disorder risk, which 

can be detrimental to one’s mental health. Implementing training for educational teaching in 

schools concerning the importance of a healthy body image and how social media may affect 

body image perception and eating habits may promote better understanding in individuals to be 

aware of such concepts while engaging in online platforms. Body image and related research aim 
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to produce better health outcomes for individuals while providing awareness and knowledge of 

disorders such as body dysmorphic disorder. 

Limitations 

The limitations in the current study will be discussed. The social media engagement 

questionnaire (SMEQ) was adapted for the current study to include ‘pre-covid’, and ‘currently’. 

In the present study, participants had to reflect on their social media use prior to the pandemic, 

which may have potentially been unreliable. Although this allowed to give an insight and clear 

outcome on whether social media engagement increased or decreased between these two periods, 

it may not be a sufficient measure as it was not directly measured at two different time points. 

Examining data taken by the same participants (repeated measures) at two different time points 

would increase reliability and accuracy. In addition, self-report bias may have been present, 

including social desirability bias which can occur in research using surveys (Althubaiti, 2016).  

Additionally, the Body Image States Scale (BISS) implemented in the present study 

consisted of participants answering questions reflecting on their feelings towards their current 

state. This way of gathering data may be unreliable as feelings towards one’s body can change 

depending on various factors, e.g., environmental aspects and mood. In addition, the scale only 

consists of 6 items which may be too few to grasp the complexity of body image concerns (Cash 

et al., 2002). The SMEQ in the current study addressed pre-covid and current conditions. In 

contrast, the BISS scale employed self-report, examining one specific period (current state). 

Therefore, we cannot interpret the accurate results of pre-covid versus current body image states 

to determine whether body image worsened due to the pandemic. Further studies should 

investigate which aspects of body image causes the most dissatisfaction and investigate body 
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image states during the pandemic using a longitudinal design, optimally beginning one year prior 

to the COVID-19 pandemic. 

The calculated G-power for the current study was a minimum of 80 participants 

(Tabachnick & Fidell, 2019). In the current study, n = 92, therefore significantly surpassing the 

recommended number of participants. Nonetheless, the study contained a disproportionate 

sample of males and females, with females n = 76. This may have been due to the unequal 

balance of genders that can occur in psychological research, mainly if research topics are of 

interest to a specific population (Dunn, 2004). Future studies should include a larger sample of 

males amongst other gender identities, as the researcher is aware this may impact readers' 

interpretations of results.  

Strengths 

Despite mentioned limitations, the current study explored relevant outcomes linked with 

body image, eating attitudes and social media engagement in college students, allowing future 

research to expand on. The results gathered from the current study allow more focus to be 

provided on the importance of a healthy body image and mindfulness while using social media. 

The current study provides knowledge between body image and DE emphasised as an essential 

area of research (MacNeill et al., 2017). This study consisted of substantial sample size, n = 92, 

which allowed for a concise analysis. The scales and questionnaires in the current study showed 

high consistency and reliability from Cronbach’s alpha (see Measures section, pg.16). In 

addition, the EAT-26 implemented in the present study is used in various studies exploring 

potential DE tendencies, especially in a college student population. This scale can be used in any 

population, not just a clinical sample. Additionally, this scale can be used in females and males, 

unlike similar scales, e.g., the Body Attitudes Test (BAT), which strictly analyses ED in females. 
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The link between SM, eating disorders, and body image is a significant public health issue, 

primarily affecting young people's mental health; therefore, continuous research is necessary to 

address such issues. This study also addressed concepts that had not yet been extensively 

researched in Ireland using college students during the COVID-19 pandemic. 

Future Research 

Further studies should examine the current study’s variables using longitudinal designs. 

The researcher emphasizes the importance of further literature implementing a longitudinal 

design to include pre-covid conditions if feasible. In addition, examining variables such as stress 

levels, COVID-19 related anxiety, levels of depression, and other factors that may influence 

body image outcomes may be essential for body image research. Other aspects that may 

contribute to body image perception include perfectionism, both positive and negative, and self-

esteem, which has been demonstrated to be a strong predictor of body image in girls (Rasooli & 

Lavasani, 2011). Prior literature surrounding body image has shown that social media 

comparison influences body image when using social media, which could be explored in up-to-

date studies (Lewallen & Behm-Morawitz, 2016).  

Additional research could include participants from various countries and more expansive 

gender identities or sexual orientations, e.g., individuals identifying as non-binary or 

homosexual, as these were not recorded in the present study. Body image perception has been 

found to be highly influenced by cultural factors in females (Stojcic et al., 2020). In addition, 

black women have shown to possess lower levels of DE behaviours (Quick & Byrd-Bredbenner, 

2014). In males, men from the United Kingdom desired the muscular ideal body shape more than 

men from Uganda (Thornborrow et al., 2020), an evident cultural difference. Therefore, 

including updaded research, while considering culture and identity is crucial. Lastly, future 
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research should be conducted in the current year as researchers are still exploring the effects of 

the COVID-19 pandemic on essential aspects of life. Further directions should include 

implementing healthy body image courses or education on the importance of a healthy body 

image to increase wellness. 

Conclusions 

Overall, this study contributes whilst strengthening previous findings that body image 

and eating attitudes are influenced by social media engagement. Specifically, higher social media 

engagement predicts worse outcomes for the individual. Body image is a complex concept that 

constantly adapts to changes in technology and the environment. Future research may produce 

more insight on the impact of COVID-19 on everyday activities and how this may lead to 

adverse outcomes for body image and eating behaviours. Future studies could measure precisely 

which social platform contributes to body dissatisfaction and DE risk as TikTok, a video and 

appearance focused platform, has become increasingly popular over the past two years with over 

2 billion downloads (Kale, 2020), which uses video filters regularly. The broader implications of 

this study include the potential for governments to focus on the detrimental effects that higher 

social media use may have on individuals' perceptions. In addition, to raise awareness that body 

positivity produces better outcomes for eating attitudes and overall mental well-being. 

Information could be implemented into education systems or stated on the HSE or related 

websites. 
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Appendices 

Appendix A 

Evidence of SPSS data and output  
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Appendix B 

Social Media Engagement Questionnaire: SMEQ (Adapted version) 

Przybylski, Murayama, DeHann, & Gladwell (2013) 

Participant Instructions 

Please reflect on how you used social media (e.g., Instagram or TikTok) both PRE-

COVID and CURRENTLY and respond to the following items. 

Response Anchors 

Not one day | 0 

One day | 1 

Two days | 2 

Three days | 3 

Four days | 4 

Five days | 5 

Six days | 6 

Every day | 7 

Items 

1. (i) Pre-Covid how often did you use social media in the 15 minutes before you go to 

sleep? 

(ii) Currently how often did you use social media in the 15 minutes before you go to 

sleep? 

 

2. (i) Pre-Covid how often did you use social media in the 15 minutes after you wake up? 

(ii) Currently how often did you use social media in the 15 minutes after you wake up? 
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3. (i) Pre-Covid how often did you use social media when eating breakfast? 

(ii) Currently how often did you use social media when eating breakfast? 

 

4. (i) Pre-Covid how often did you use social media when eating lunch? 

(ii) Currently how often did you use social media when eating lunch? 

 

5. (i) Pre-Covid how often did you use social media when eating supper? 

(ii) Currently how often did you use social media when eating supper? 

Scoring 

Responses are added of all ten items to create a dependable measurement current study (a 

= .88). 
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Appendix C 

BODY IMAGE STATES SCALE (BISS) 

Participant Instructions 

For each of the items below, check the box beside the one statement that best describes 

how you feel RIGHT NOW AT THIS VERY MOMENT. Read the items carefully to be sure 

the statement you choose accurately and honestly describes how you feel right now. Please 

choose ONE answer. 

1. Right now I feel . . . Extremely dissatisfied with my physical appearance 

Mostly dissatisfied with my physical appearance 

Moderately dissatisfied with my physical appearance 

Slightly dissatisfied with my physical appearance 

Neither dissatisfied nor satisfied with my physical appearance 

Slightly satisfied with my physical appearance 

Moderately satisfied with my physical appearance 

Mostly satisfied with my physical appearance 

Extremely satisfied with my physical appearance 

 

2. Right now I feel . . . Extremely satisfied with my body size and shape 

Mostly satisfied with my body size and shape 

Moderately satisfied with my body size and shape 

Slightly satisfied with my body size and shape 

Neither dissatisfied nor satisfied with my body size and shape 

Slightly dissatisfied with my body size and shape 



BODY IMAGE EATING ATTITUDES AND SOCIAL MEDIA                                                 59            
 

Moderately dissatisfied with my body size and shape 

Mostly dissatisfied with my body size and shape 

Extremely dissatisfied with my body size and shape 

 

3. Right now I feel . . . Extremely dissatisfied with my weight 

Mostly dissatisfied with my weight 

Moderately dissatisfied with my weight 

Slightly dissatisfied with my weight 

Neither dissatisfied nor satisfied with my weight 

Slightly satisfied with my weight 

Moderately satisfied with my weight 

Mostly satisfied with my weight 

Extremely satisfied with my weight 

 

4. Right now I feel . . . Extremely physically attractive 

Very physically attractive 

Moderately physically attractive 

Slightly physically attractive 

Neither attractive nor unattractive 

Slightly physically unattractive 

Moderately physically unattractive 

Very physically unattractive 

Extremely physically unattractive 
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5. Right now I feel . . . A great deal worse about my looks than I usually feel 

Much worse about my looks than I usually feel 

Somewhat worse about my looks than I usually feel 

Just slightly worse about my looks than I usually feel 

About the same about my looks as usual 

Just slightly better about my looks than I usually feel 

Somewhat better about my looks than I usually feel 

Much better about my looks than I usually feel 

A great deal better about my looks than I usually feel 

 

6. Right now I feel that I look . . . A great deal better than the average person looks 

Much better than the average person looks 

Somewhat better than the average person looks 

Just slightly better than the average person looks 

About the same as the average person looks 

Just slightly worse than the average person looks 

Somewhat worse than the average person looks 

Much worse than the average person looks 

A great deal worse than the average person looks 
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Appendix D 

Eating Attitudes Test-26 (EAT-26) 

Participant Instructions 

This is a screening measure to help you determine whether you might have an eating 

disorder that needs professional attention. This screening measure is NOT designed to make a 

diagnosis of an eating disorder or take the place of a professional consultation. Please fill out the 

below form as accurately, honestly and completely as possible. There are no right or wrong 

answers. All of your responses are confidential. 
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Appendix E 

Information sheet 

The current study is being carried out to examine whether social media use impacts 

individuals’ body image and eating behaviours/attitudes, and to see if there’s a relationship 

between body image, social media usage, and eating attitudes/behaviour in the context of the 

COVID-19 pandemic. Due to the nature of the research topic, some individuals may be prone to 

slight distress. Feel free to dismiss the study if food/mention of eating behaviour is triggering. 

The researcher understands this completely. Social media is used by most individuals daily, and 

therefore it’s always an important area to focus research towards to examine the effects of 

exposure. This research project is being conducted by Carla Quinn, a psychology student at the 

National College of Ireland (NCI), for my final year thesis. If you agree to partake in the 

questionnaire, it should take approximately 10 minutes to complete. Please proceed before 

agreeing to take part in the study. 

 

I have read this information and wish to continue □ 

 

Participation  

It is essential to understand that your participation in this study is entirely voluntary. 

There are no penalties if you decide not to participate or would like to exit before completing the 

online questionnaires. The researcher has chosen to focus on the age range of 18 to 29 years of 

age and examine the research topic in college students. Your information will be completely 

anonymous; therefore, your privacy will remain, and your confidentiality is respected. However, 
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once you submit your data, the researcher cannot retrieve it as it is then stored within large 

amounts of data. 

 

Are there any benefits or risks in participating? 

There are no direct benefits from partaking in the study. However, you will aid the 

researcher in understanding the research question. Understanding these concepts, particularly in 

the Covid-19 pandemic, will help build upon future studies. Your participation will also aid me, 

the researcher, in completing her thesis.  

For some individuals, the topics discussed may be sensitive, triggering, or embarrassing. 

Therefore, it is essential to know that you are never obliged to finish participating if you feel 

distressed in any way. A participant may always withdraw without penalty, and you mustn’t state 

any confidential or personal information on the forms. In the debriefing form, support services 

are listed to aid participants in becoming distressed and seeking help or assistance. 

 

Is my information kept confidential? 

Your information is entirely confidential and will be kept anonymous throughout the 

entirety of the study. The researcher respects the privacy of every individual. 
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Appendix F 

Consent Form 

Consent to take part in research 

Is my information kept confidential? Where is my data stored? Yes. Your information is 

always confidential. The researcher takes full responsibility for the research data. Your 

information is entirely confidential and will be kept anonymous throughout the entirety of the 

study. Data will be stored on the researcher’s personal laptop in a secure encrypted file in a 

manner that respects participant privacy and security. The data will be accessible only to the 

researcher and their allocated supervisor and used for research purposes only. Your anonymous 

data will be stored for up to 5 years, in compliance with the NCI data retention policy, whereby 

data will be destroyed after this period. 

 

Please tick which box you most identify by: 

Man □ 

Woman: □ 

Non-binary: □ 

 

Academic Year: 

First □ 

Second □ 

Third □ 

Fourth □ 
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If you understand each step and wish to continue, please tick the following box: 

I agree □ 
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Appendix G 

Study debriefing 

Thank you for finding the time to participate in the questionnaire. Just to remind you, 

your anonymity will remain. The interest in analysing body image and its effect on eating 

behaviours/attitudes concerning social media usage has always been present, particularly among 

college students. During the pandemic, a lot of individuals and groups were affected. Many areas 

of life were also affected, including our mental health, diet, and attitudes towards foods. As a 

student myself, I could also relate to many of the issues I wanted to explore. Therefore, I 

believed it was necessary to conduct this study and specifically examine this research question. 

Below are support services if you wish to seek help on any of the topics discussed in the study.  

 

Support Services 

Crisis Textline Ireland: 50808 is a free 24/7 text service that helps if an individual is 

going through a difficult time. 

 

Aware 

T:  Freephone 1800 80 48 48 (available 7 days, 10am-10pm) 

W: https://www.aware.ie/ 

 

BodyWhys 

T: 01-2107906 

W: www.bodywhys.ie 
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YoungMinds 

W: https://www.youngminds.org.uk/ 

 

Shine 

W: www.shine.ie 

E: info@shine.ie 

 

For further information 

Feel free to contact me, the researcher, Carla Quinn, at 19400982@student.ncirl.ie or my 

supervisor Michelle Kelly at Michelle.Kelly@ncirl.ie if you have any concerns or questions 

concerning the current study. Please always note that the researcher respects confidentiality and 

participants rights and dignity. 

 
 

 

 

mailto:info@shine.ie
mailto:19400982@student.ncirl.ie
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