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Abstract 

 

Generation Y students have been found to score the highest on materialism compared to their 

predecessors and this has drawn the attention of many researchers and marketers. Previous 

research has proven family structure, socioeconomic status (SES) and gender to be significantly 

associated with materialism; however, many studies have neglected the mediating role that 

gender plays in predicting it when studying this generation. The current study aimed to 

determine: (1) if family structure, socioeconomic status and gender are significant predictors of 

materialistic levels, (2) which of these variables best predicts materialism and (3) whether 

materialism levels differ between genders in Generation Y students. Participants were recruited 

using convenience and snowball sampling methods, but also through word of mouth. A group of 

109 Generation Y college students (18 - 36years) from either a single or two-parent family 

completed an online survey composed of socioeconomic questions and questions from the MVS-

9 (Richins, 2004). Hierarchical multiple regression (HMR) and an independent-samples t-test 

were used for the analysis of the data. Results revealed that: neither family structure, SES nor 

gender were significant predictors of materialism; family structure was not the strongest 

indicator of materialism and finally, that no significant differences in materialism scores existed 

between genders. These findings run contrary to the majority of previous research and adds to 

our understanding of gender differences in materialism. This study may have implications for 

policymakers who wish to implement volunteering interventions for reducing materialistic 

attitudes in young students.  

Key words: Materialism, Generation Y, family structure, socioeconomic status and gender.         
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An Investigation of the Association Between  

Socioeconomic Variables and  

Materialism in Generation Y. 

 

 

1.1 What is materialism?  

According to Shrum, Lee, Burroughs and Rindfleisch (2011), materialism has an 

important function in many features of day-to-day life. However, researchers are inconsistent in 

defining materialism, and there is no clear definition for describing this construct (Richins& 

Dawson, 1992; Lim, 2016). Lim (2016) mentions that the earliest study to measure materialism 

was carried out by Belk in 1985. A year earlier, the same researcher defined materialism as “The 

importance a consumer attaches to worldly possessions” (Belk, 1984, p. 291). Moreover, 

Dittmar, Bond, Hurst and Kasser (2014) offer an alternative definition of materialism:  

“individual differences in people’s long-term endorsement of values, goals, and associated 

beliefs that centre on the importance of acquiring money and possessions that convey status” (p. 

880).  

According to Kasser and Kanner (2004), individuals develop materialistic attitudes due to 

uninhibited buying; this is also known as compulsive buying. He implies that materialism is a 

result of compulsive consumption.  A study by Yurchisin and Johnson (2004) confirm this 

finding and conclude that compulsive buying is associated with materialism. In contrast, Dittmar 

(2005) states that materialism is a predictor of compulsive buying rather than a consequence.      
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The construct of materialism may be viewed through many different lenses. Belk (1984) 

sees materialism as consisting of three personality traits: possessiveness, non-generosity and 

envy. Richins and Dawson (1992) approach the construct through a different lens by viewing it 

as a personal value and define materialism as the significance that an individual assigns to their 

belongings. In contrast, Chan and Prendergast (2007) believe that materialism is an attitude.  

In 1990, Inglehart took a different approach to defining materialism. He tried to explain 

materialism from a political perspective. The researcher described adult materialism as the way 

in which economically deprived individuals express their deeply suppressed feelings towards 

their subjective childhood economic insecurities, (As cited by Ahuvia & Wong, 2002). Many 

empirical studies have conveyed that the environment in which an individual is raised plays a 

significant role in the development of materialism (Griskevicius et al., 2013; Ahuvia & Wong, 

2002; Donnelly, Ksendzova, Howell, Vohs & Baumeister, 2016).  

 

1.2 Generation Y Students 

Generation Y, otherwise known as Millennials, are a group of approximately 70 million 

individuals born between 1981 and 2000. Regardless of their young age, individuals of this 

generation are considered to be very experienced consumers that do not think twice about 

spending serious money on quality products. Increasingly, researchers are taking an interest in 

this generation on account of their numbers, which is nearly triple the size of the generation 

before them (Norum, 2008).  

 

Millennials are believed to be particularly discriminating in the type of brands that they 

purchase and are very brand-loyal. They tend to overspend on leisure and recreational goods and 
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services (Goldgehn, 2004). Researchers believe that this population holds stronger materialistic 

views in comparison to earlier generations (Richins & Dawson, 1992). A study by Park, Rabolt 

and Shook Jeon (2008) found that Generation Y tends to be more inclined to purchase goods that 

will enhance their status and popularity.  

It is believed that Millennials have been drawn into consumerism through socialisation, 

from a considerably younger age than the generations before them (Bakewell & Mitchell, 2003). 

A study by Ger and Belk (1996) not only confirms this finding but also explains that this 

acculturation is due to rapid advances in technology.   

McCrindle (2003) believes that Generation Y are becoming more interested in furthering 

their education and going to college due to their concerns regarding the high levels of youth 

unemployment. Researchers have mainly concentrated on college students when assessing the 

relationship between credit card use and consumption tendencies (Roberts & Jones, 2001) 

because they believe that materialism in college students encourages credit card debt (Limbu, 

Huhmann & Xu, 2012).  Bakewell and Mitchell (2003) remark that it is easier for Generation Y 

to obtain possession of a credit card than it was for the generations before them. Limbu et al. 

( 2012) are of the opinion that parents have an exceptional influence on students’ credit card use.     

Furthermore, parents are of extreme importance for Millennials. They tend to seek 

guidance from older, more knowledgeable others who have already faced and learned from 

certain experiences, which Millennials are only now beginning to confront. Generation Y, in 

particular, view their parents as role models in guiding them financially. Likewise, Millennials 

also influence their parents’ purchases of luxury and domestic goods, advising them on the most 

modern technologies or contemporary fashion trends for example (Goldgehn, 2004). Hogan 
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(2003) mentions that the majority of young adults, when they become independent, aim to 

construct a lifestyle similar to the one they benefited from in their parents’ home.  

Empirical studies suggest that young people learn many attitudes and behaviours within 

the family home through observational learning. The researchers of these studies believe that 

parents aim to prime their children into adopting consumer behaviours similar to their own by 

educating them on the importance of money (Solomo, Bamossy, Askegaard and Hogg, 2006; 

Kasser & Ahuvia, 2002; Kasser, Ryan, Zax & Sameroff, 1995). An experiment carried out by 

Bandura (1965), also known as the Bobo Doll study, supports the role-modelling concept just 

mentioned. Bandura used this experiment as a practical application of the Social Learning 

Theory. Through this experiment, he illustrated that young children, through observation, imitate 

certain social behaviours acted out by their models. 

 

 

1.3 Parental Influence, SES and Family Structure  

Generation Ys have profited from being the most materially gained adolescents. They 

have witnessed how their parents’ hard work paid off by their being rewarded with material 

wealth. On the other hand, they have also witnessed the disadvantages of their parents’ financial 

accomplishments through marital breakdowns, absence of a caregiver or even illness due to 

stress (McCrindle, 2003). Research has proven that materialism is triggered by an interaction 

between economically deprived environments and materialistic role models ( Kasser, Ryan, 

Couchman & Sheldon, 2004). Rindfleisch, Burroughs and Denton (1997) underline that this 

generation segment is forced to confront the obstacles of an era that is marked by a rapid 

increase in lone-parent families.   
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Furthermore, researchers have shown that highly materialistic children are brought up by 

parents who are also highly materialistic (Goldberg, Gorn, Peracchio & Bamossy (2003). 

Comparable to this finding is the conclusion of a meta-analysis conducted by Degner and Dalege 

in 2013. This review consisted of 131 studies and revealed that parents’ attitudes shape the future 

attitudes of their children. A study by Jaspers, Lubers and de Vries (2008) not only confirms the 

finding that parents have a significant impact on their children’s attitudes and cognitions in 

adulthood but also shows that mothers in comparison to fathers hold the greatest influence upon 

their children. Furthermore, this significant relationship between parental influence and 

materialism is highlighted by yet another study by Kasser et al. (1995). They conclude that 

individuals, which score high on materialism, are usually raised by parents who place a large 

emphasis on financial success because of being from low socioeconomic status families. 

Rindfleisch et al. (1997) reported a significant relationship between family structure and 

materialism. Also, a study by Hill, Yeung and Duncan (2001) found that family experiences 

during early years were the strongest predictor of one's future behaviour.     

Another study conducted by McLanahan (1989) (as cited by Rindfleisch et al., 1997)  

found that young children raised in  lone-parent families were usually forced to accept grown-up 

responsibilities such as looking after their smaller siblings, grocery shopping while their 

caregiver is at work or even taking up employment to help with family finances. Non-intact 

families tend to have lower household income as a consequence of only one parent working. 

Usually, the caregiver must decide whether to take up part-time employment — to make time for 

child-rearing — or to take up full-time employment. McLanahan believes that these children’s 

consumer-oriented roles and premature family financial socialisation might result in them 

acquiring materialistic attitudes. Goldberg et al. (2003) confirms this idea and reveals that 
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individuals who portray high materialism levels are usually brought up by low SES one-parent 

families.   

Adding to this, Pieters (2013) reveals that single parents portray higher levels of 

loneliness in comparison to continuously married couples and that they use materialism as a 

coping mechanism for loneliness. The researcher explains that lonely individuals purchase 

consumer goods in order to decrease the negative states associated with loneliness. It is noted, 

however, that there is a bi-directional relationship between these two variables resulting in 

materialism also causing loneliness. Comparably, a study by Stack (1998) concludes that there is 

a significant relationship between married individuals and decreased levels of loneliness in 

contrast to single people. A study by Bradshaw and Miller (1991) shows that an increasing 

number of males are becoming single parents (as cited by Haddon, 2000).  

 

1.4 Gender 

Bakewell and Mitchell (2003) believe that gender plays a vital role in not only 

understanding but also predicting the factors that contribute to materialism. More specifically, 

Tang and Sutarso (2013) believe that gender is a mediating variable of materialism. According to 

Karabati and Cemalcilar (2010), gender is a widely explored factor in research on materialistic 

attitudes.    

Many empirical studies find that there is a gender difference in materialism with the 

majority of results concluding that males report significantly higher materialism levels than do 

females (Iqbal and Aslam,2016; Kamineni, 2005; Kasser & Ryan, 1993; Watson, 1998; Goldberg 

et al., 2003; ). Many researchers have attempted to explain this gender difference in previous 

literature. For instance, Larsen et al. (1999) explain that women give more importance to people, 
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whereas material objects are more appealing to men. Also, research shows that males seek 

external affirmations to a greater degree than females (Saad, 2011).  

 

  

1.5 Framework 

The current study makes use of the Life Course perspective and Family Financial 

Socialization Theory when trying to understand the predictors of materialism. The Life Course 

perspective looks at an individual’s life in context. It is the most extensively used approach 

globally and throughout multiple scientific fields. This theory infers that a person’s actions 

should be analysed along with their past and current experiences and beliefs (Elder, Johnson & 

Crosnoe, 2003).   

This approach consists of five key principles established from social and behavioural 

research. The first principle implies that a person continues to develop throughout their entire 

lifespan and does not cease with the emergence of adulthood.  

The second assumption of the theory is that people’s lives are formed by the decisions 

they make and behaviours that they perform within the opportunities and conditions they are 

offered (Elder et al., 2003). 

Thirdly, a person’s life course is rooted in the historical periods and environments that 

they have encountered throughout their life (Elder et al., 2003). 

The penultimate principle states that a similar experience may affect two individuals 

differently according to the time it took place in each individuals’ lives (Elder et al., 2003). 
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Lastly, an individual’s social relationships play a vital role by indirectly shaping one’s 

life cycle. One must assess development over a prolonged period in order to understand this 

process (Elder et al., 2003).  

Mayer and Tuma (1990) suggest that this perspective views behaviours as consequences 

of previous life experiences and environments, such as cultural environment and the individual’s 

acclimatisation to these conditions (as cited by Moschis, Mathur, Fatt & Pizzutti, 2013).   

Family Financial Socialization Theory incorporates family communication with the 

financial requirements of the individual. This approach looks at the indirect effects of family 

socialisation to explain personal finance. It merges empirical evidence of family research with 

financial research approaches. This lens substitutes the direct relationship between demographic 

variables and personal finance with the mediating effect of family socialisation between the two 

(Gudmunson & Danes, 2011). These two theories had been adapted to form this study’s 

theoretical model.   

 

 

Overall, empirical research reveals that materialism is a growing concern in today’s 

society and is contributing to a variety of problems. Generation Y is a large cohort that have been 

shown to exhibit larger materialism levels than previous generations and that a large portion of 

this population derives from lone-parent households. Literature also emphasises that individuals 

from low SES single-parent households are the most predisposed to developing materialism, 

with family structure standing as the strongest predictor. Furthermore, research on gender 

differences states that males score highest on materialism compared to their counterparts.         
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1.6 Current Study  

The key purpose of this current research was to investigate the association between family 

structure, socioeconomic status, gender and materialism in Generation Y college students. This 

study will tackle the following research questions:  

(1) Will family structure, socioeconomic status and gender significant predictor variables 

of materialism and will family structure be the strongest predictor? 

(2) Are the effects of family structure and socioeconomic status on overall materialism 

scores influenced by gender?  

(3) Are males higher in materialism than feales? 

 

Based on previous theoretical findings, the following hypotheses have been formulated: 

Ho1: Family structure, SES and gender will be significant predictors of materialism and family 

structure will be the strongest predictor of the three. 

Ho2: The effects of family structure and SES on overall materialism will be mediated by Gender 

Ho3: Males will portray higher overall levels of materialism compared to females. 

 

Hill et al. (2001) argue that one’s family upbringing experiences during early years is the 

strongest factor in shaping future attitudes and behaviours. This leads to the conclusion that 

family structure will be the best predictor of materialism from the current study’s model. 

Furthermore, a significant amount of research has proven that there is a significant interaction 
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between SES, family structure and materialism ( Kasser et al., 2004; McLanahan, 1989; Kasser 

et al., 1995; Kasser et al., 2004; Rindfleisch et al., 1997 ).  

 

 

Socioeconomic status and family structure factors have been incorporated into numerous 

studies on materialism, but overall, existing literature fails to yield coherent findings (Chan, 

2003). Gender, on the other hand, is a consistent factor within the literature (Chan, 2003). 

Moreover, the majority of studies seem to agree on the notion that gender is significantly 

associated with materialism (Bakewell and Mitchell, 2003; Tang and Sutarso, 2013) and that 

males most frequently score higher on materialism than females (Iqbal and Aslam,2016; 

Kamineni, 2005;Kasser, 2005 ; Watson, 1998; Goldberg et al., 2003) 

 

Also supporting the hypothesis, Tang and Sutarso (2013) imply that gender is a mediating 

variable of materialism. However, there is a lack of studies that make use of gender as a 

mediating variable between the former variables (family structure and SES) and materialism, 

while studying the highly materialistic Generation Y group, as the majority of studies focus on 

young children samples. Perhaps adding the widely consistent gender factor as a mediating factor 

between family structure and SES in explaining Generation Y’s materialism will produce a 

clearer understanding of what predicts materialism the literature.  

Understanding which risk factors are associated with materialism, as well as determining 

which gender is most predisposed to materialism, is vital to helping prevent materialism in 

Generation Y and, consequently, preventing credit card debt. The present study could be of use to 
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policymakers trying to reduce materialism through voluntary work and knowing which portions 

of the population to target using the present results will enable them to do so. 

 

Methodology 

2.1 Participants 

Participants in the current study consisted of both male (28.4%, n = 31) and female 

(71.6%, n = 78) higher education students aged between 18 and 36 (N = 109). The students were 

raised in either a single parent (17.4%, n = 19) or two-parent (82.6%, n = 90) family. The current 

study has used non-probability, convenience sampling methods to recruit the volunteers using 

online social media platforms such as Facebook and Twitter. The students were not offered any 

incentives as a recompense for their participation in the study. Volunteers were notified of their 

right to withdraw from the study at any point without any repercussions. The current study 

complied with the principles of the Ethical Review Board of the National College of Ireland. 

      

 

 

2.2 Measures 

Materialism- In the present study, materialistic values have been measured using the 9-

item shortened version of the Material Values Scale (MVS-9) by Richins (2004). This scale has 

been the most extensively employed measure of materialism and usually exhibits strong 

psychometric properties (Rindfleisch, Burroughs and Wong, 2008).  

The MVS comprises of 9-items (see appendix E) rated on a 5-point Likert scale (1 = 

strongly disagree and 5 = strongly agree). The MVS consists of three subscales, which include 
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“success”, “centrality” and “happiness” (p. 210). An overall score was achieved through reverse 

scoring the fourth question (“I try to keep my life simple, as far as possessions are concerned”) 

and summing up the responses from the nine questions as instructed by Richins (2004).  

The MVS-9 is a shortened form of the original 18-item scale developed by Richins and 

Dawson in 1992. Initially, flaws had been encountered within this original scale, and it had been 

suggested that a shortened version of the scale be developed to gain more space on a survey. In 

addition, having fewer questions would decrease the likelihood of the participants deducing the 

hypothesis in the case of experimental or survey research. Subsequently, a nine, six and three 

items shortened version of the original measure had been developed, but the nine-item measure 

performed the best out of the three. Moreover, the internal consistency of the MVS-9 (α = .93) 

outperformed original eighteen item version of the MVS (α = .82) (Richins, 2004).  

 

SES- The method used by Griskevicius, Delton, Robertson and Tybur (2011) was adopted 

in this current study to assess the participants’ subjective childhood socioeconomic status. This 

scale calculates the degree to which the individual encountered economic deficiencies during 

childhood, as a means of subjectively measuring SES. As can be noted from Appendix D, this 

scale consists of the following three statements: (a) “My family usually had enough money for 

things when I was growing up”, (b) “I grew up in a relatively wealthy neighbourhood”, (c) “I felt 

relatively wealthy compared to other kids in my school”. These statements are rated on a 7-point 

anchor scale ranging from 1= Strongly disagree to 7= Strongly agree. The scale displays quite a 

desirable reliability score (α = .78). Adler, Epel, Castellazzo, and Ickovics (2000) found that 

subjective SES is a better measure of one’s psychological functioning than is an objective 

measure of SES.  
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The present study used a categorisation method similar to that of Griskevicius et al. 

(2011)’s, who suggest using the median score (see Table 2.) to split the data into high and low 

SES groups for this particular scale.  

 

Gender- As highlighted in Appendix C, participants were asked to report whether they 

were male or female, in order to obtain demographic information about their sex. Participants in 

this current study have been prompted to disclose their gender because previous research has 

found a significant relationship between gender and materialism (Bakewell and Mitchell, 2003; 

Tang and Sutarso, 2013; Iqbal and Aslam, 2016; Kamineni, 2005).   

 

Family Structure- The students’ childhood family composition was measured using a 

single self-reported question. As can be seen in Appendix C, participants were asked to report 

whether they were brought up in a single or two-parent family.   

 

 

2.3 Design and Analysis 

The current research employed a cross-sectional, causal-comparative design using 

quantitative research methods. Participants had been recruited using convenience sampling, 

snowball sampling and word of mouth.  Three predictor variables (PV) had been incorporated 

into this design (family structure, socioeconomic status and gender). The criterion variable (CV) 

consisted of the students’ materialism level score. Participants’ data had been gathered using a 

self-administered online questionnaire.    
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IBM SPSS Statistics 24 PC version had been used for analysing of the data in the current 

study. Primarily, descriptive analyses had been conducted in order to obtain information about 

the characteristics of the sample such as the mean, median, frequencies, SD and range. As 

calculated by sample size generator G-Power Software version 3.1, the ideal sample size for 

multiple regression analysis was estimated at 89.  

Hierarchical multiple regression will be performed in order to investigate if the PVs 

(family structure, SES and gender) predict the CV (overall materialism score), to identify which 

variable is the strongest predictor of the model and to identify if gender is a mediating variable of 

materialism. 

Subsequently, an independent samples t-test was run to establish if males exhibit 

materialism scores. 

Initially, data for SES will be measured continuously but will then be divided into high 

and low groups using the median for analysis (see Table 1.). 

 

 

2.4 Procedure  

The participants were first introduced to the current study via a link posted on multiple 

online social networking platforms such as; Facebook group pages, WhatsApp group chats and 

Twitter groups. The link was also publicly shared by other members of the platform so that the 

link could be visible to their connections also.   

Upon clicking the link, the participants were transferred to an information sheet, which 

outlined the general nature of the research and invited the students to become volunteers in the 

study. As can be seen from Appendix A, this page contained information such; time dedication, 
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inclusion and exclusion determinants, volunteers’ rights as well as the advantages of participating 

in the study.     

Individuals who wished to continue into the study were directed to the consent form 

(consult with Appendix B). Here it was essential for the participants to tick the box if they 

understood the information sheet and willingly approved of becoming a volunteer in the study. 

Volunteers were granted sufficient time to decide on their participation as the link remained 

active for the duration of the researcher’s fieldwork.  

Upon providing consent and enrolling into the study, the volunteers were asked 

demographic questions regarding their gender and family structure (see Appendix C). On the 

following page, they answered questions about their socioeconomic status (see Appendix D). 

Finally, the participants answered the MVS (Richins, 2004) questions (refer to Appendix E). The 

true name of this questionnaire was withheld from the participants, with the purpose of reducing 

social desirability responding. Upon finishing the MVS questions, the volunteers were thanked 

for their participation and were debriefed.    
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Results 

 

3.1 Descriptive statistics 

Descriptive statistics for continuous variables such as total socioeconomic status (total SES) 

scores and total materialism (Total_MAT) scores are presented in Table 1. Total SES scores 

were entered into the analyses in order to categorise the scores into high and low groups using 

the mean. Preliminary evaluation of the data revealed that both SES and MAT scores were 

normally distributed with no major outliers present. The slightly elevated SD scores imply that 

these scores are susceptible to variability. Figure 1 highlights the relatively normal distribution of 

added materialism scores. Furthermore, frequencies for categorical variables such as Gender, 

SES and Family Structure are displayed in Table 2. 

Figure 1. Distribution of Total Materialism scores.     
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Table 1.  

Descriptive statistics for all continuous variables. 

 

 

Table 2. 

 Frequencies for the current sample on each demographic variable (N = 109) 

The sample included female (71.6%, n = 78) and male (28.4%, n = 31) participants. 

 Mean (95% Confidence 

Intervals) 

Std. Error 

Mean 

Median SD Range 

Total_SES 12.75 (11.95-13.55) .41 13 4.23 6-18 

Total_MAT 26.46 (25.33-27.59) .57 27 5.96 9-26 

Variable Frequency Valid Percentage 

Gender 

Female 

Male 

SES 

Low SES (total score < or = 

13) 

High SES (total score >13) 

 

78 

31 

 

60 

 

49 

 

71.6 

28.4 

 

55.0 

 

45.0 

Family Structure 

Single parent 

Two parents 

 

19 

90 

 

17.4 

82.6 
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3.2 Inferential Statistics  

Hierarchical multiple regression analysis was performed to investigate the potential of 

gender in predicting materialism scores while subduing the effects of the other PVs (family 

structure and SES). Preliminary investigations had confirmed that the data was normally 

distributed and had not violated any assumptions multicollinearity and homoscedasticity, with 

the exception of slight multicollinearity between family structure and SES (r = .37, p = < .001). 

Table 4 displays the correlations between the PVs (Family structure, SES and gender) and the 

CV (materialism). These associations were rather weak, varying from -.10 to .37. These results 

reveal that all the PVs apart from gender were associated with the criterion variable.  

 

Firstly, family structure and SES were entered into block 1 of the regression model. This 

model, however, did not yield statistically significant results F (2, 106) = 1.58; p = .21 and 

explained only 2.9% of the variance in materialism scores (consult Table 2 for more details). 

Subsequently, the last predictor variable (gender) had been added to block 2 of the regression 

model to identify if it plays a mediating role in the relationship. The inclusion of this variable 

into the model only justified an additional .3% in the variance and did not produce a statistically 

significant change (R2 Change = .003; F (3, 105) = 1.14; p = .34).Overall, none of the variables 

in the current regression model made a statistically significant contribution to explaining 

materialism scores.  
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Table 3.  

Hierarchical Multiple Regression model predicting overall materialism levels.  

  R R2 R2 

Change 

B SE β CI 95% 

(B) 

 

Model 1 

 

.17 

  

.03* 

 

.03 

    

         

Family structure 

 

 

SES groups 

 

 

 

 

 

 

 

 

   -.61 

 

 

-1.81 

 

 

 

 

 

 

1.61 

 

 

1.23 

 

 

 

 

 

 

-.04 

 

 

-.15 

 

 

 

 

 

 

-3.80 / 

2.57 

 

-4.24 / 

.62 

 

 

 

 

 

Model 2 .18  .03* .003     

         

         

Family structure     -.67 1.62 -.04 -3.87 / 

2.54 

         

SES groups     -1.82 1.23 -.15 -4.26 / 

.62 

         

Gender 

 

 

    -.66 

 

 

 

 

 

 

 

1.27 

 

 

 

 

-.05 

 

 

 

 

-3.17 / 

1.85 

 

 

 

 

 

 

         

Note. R2 = R-squared; Ajd R2 = Adjusted R-squared; β = standardized beta value; B = 

unstandardized beta value; SE = Standard errors of B; CI 95% (B) = 95% confidence interval for 

B; N = 109; Statistical significance: *p < .05; **p < .01; ***p < .001 
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Table 4.  

Correlations of the predictor and criterion variables.  

Note. Statistical significance: *p < .05; **p < .01; ***p < .001 

 

 

 

Lastly, independent-samples t-test had been performed to identify if mean materialism 

scores of males were higher than those of females. As can be observed from Table 5, results 

revealed no significant differences between males (M = 26.84, SD = 6.59) and females (M = 

26.31, SD = 5.73; t (107) = 0.08, p = .68, one-tailed) on mean materialism scores. The magnitude 

of the difference in the means (mean difference = .53, 95% CI: -1.99 to 3.05) was extremely 

small (Cohen’s d = .08). Figure 2 was constructed to portray the differences between males and 

females on total materialism scores; as can be observed, the differences are indistinguishable to 

the naked eye.  

Variables 1 2 3 4    

1. Total 

materialism 

1       

2. Family 

structure 

-.10 1      

3. SES groups -.17* .37* 1     

4. Gender -.04 -.08 -.04 1    
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Table 5.  

Group differences between males and females for overall materialism scores.  

Variable Group N M SD t d 

Gender Males 

Females 

31 

78 

26.84 

26.31 

6.59 

5.73 

.42 

 

.08 

 

Note. d = Cohen’s d and Statistical significance: *p < .05 

 

 

 

Figure 2. Mean gender differences in total materialism.  
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Discussion 

 

4.1 Interpretation of findings 

From an examination of past literature on materialism and its antecedents, various 

conclusions were reached: Firstly, that Generation Y is an optimal group for studying 

materialism on account of their high materialistic levels compared to previous generations. 

Secondly, that family structure, socioeconomic status and gender are significant factors 

associated with materialism with family structure exhibiting the strongest correlation. In 

addition, gender has been proven to be a mediating factor of materialism.  

 Lastly, that males report significantly higher materialism scores than females. The 

current study attempted to build on the existing literature on materialism by investigating the 

association between demographic (family structure and gender), socioeconomic factors 

(socioeconomic status) and materialism levels of Generation Y college students while using 

gender as a mediating factor in the regression model.  

 

 Correlations from HMR Analysis revealed that there was a weak,  negative relationship 

between SES and Materialism in that lower SES correlated with higher materialism; however, 

this result was not statistically significant. This implies that SES is not directly associated with 

materialism. Moreover, the analysis revealed that SES had a weak to moderate relationship with 

family structure to the extent that the intact family group correlated with high SES levels. This 

relationship proved to be significant. This suggests that SES could possibly have a mediating 

effect on the relationship between family structure and materialism. The finding that high SES is 
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associated with intact families and low SES with single-parent families is in line with the 

conclusions of McLanahan (1989) and  Goldberg et al. (2003).  

The finding of the current study that family structure does not influence materialism is 

similar to the results of (Moschis, Hosie and Vel, 2009; Duh, 2015). Although previous studies 

have found a significant association between family structure and materialism (Kasser et al.,  

2004; Rindfleisch et al., 1997; McLanahan 1989), these were, however, conducted more than a 

decade ago and more current research (Moschis et al., 2009; Duh, 2015) seem to prove the 

contrary. This finding gives rise to a need for exploring why there is not an interaction between 

family structure and materialism in Generation Y college students.  

 

Previous research has criticised single-parent households for the development of 

materialism in young individuals (Burroughs & Rindfleisch, 1997). This research is, however, 

relatively outdated and was conducted almost two decades ago. According to this present study, 

family structure has no impact on the materialistic outcomes of young people. Possible reasons 

for this might be that perhaps the parenting practices of single parents have changed from two 

decades ago or that maybe Generation Ys are modelling the values of their peers (Bindah & 

Othman, 2012) rather than that of their parents, as previous literature implies (Goldgehn, 2004; 

Hogan, 2003).  

Furthermore, family structure did not stand as the strongest predictor of the current 

study’s model. This is in direct opposition to the conclusions of Hill et al. (2001), which argue 

that one’s family upbringing experiences during early years is the strongest factor in shaping 

future attitudes and behaviours. 
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Overall, the present study’s findings from regression analysis reveal that neither family 

structure, SES, nor gender were statistically significant predictors of overall materialism levels. 

Also, the model as a whole did not have the potential to predict materialism in generation Y 

students.  This finding was unsuccessful in validating the first hypothesis, which states that 

family structure, SES and gender will be significant predictors of materialism and that family 

structure will exhibit the strongest correlation to materialism. Consequently, the null-hypothesis 

had been accepted for this first investigation.  

 

The second hypothesis proposed was that gender would act as a mediating factor in the 

association between family structure, SES and materialism. Results from Hierarchical Multiple 

Regression analysis revealed that gender did not make a significant contribution to the model 

when entered into the second block of the regression analysis. This indicates that gender is not a 

mediating factor between the other predictor variables and the criterion variable. For this reason, 

the null-hypothesis was accepted for this second hypothesis. This result challenges the 

conclusion of Tang and Sutarso (2013), which states that gender is a mediator variable of 

materialism. The study did, however, yield a small sample size, which makes it difficult to 

generalise to the wider population.  

 

 

The third hypothesis proposed that males would exhibit higher levels of materialism than 

females. An independent sample t-test had been performed to identify if a difference in mean 

scores between males and females on materialism really did exist. Results from this comparison 
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proved that there was no significant difference between males and females on materialism 

scores. A graph in Figure 1 was used to illustrate this finding.  

This finding is in direct opposition to previous studies that imply significant gender 

differences in materialism, with males reporting higher scores (Iqbal & Aslam, 2016; Kamineni, 

2005; Kasser & Ryan, 1993; Watson, 1998; Goldberg et al., 2003). However, similar to the 

studies implying a significant difference in family structure on materialism levels, the majority of 

these gender differences studies are outdated also. Although it must be acknowledged that the 

one study by Iqbal and Aslam (2016) is relatively current. Kasser (2005) implies that the gender 

differences, in which males are disproportionally affected, might be due to gender roles in which 

males were the sole breadwinners of the household and women expected to be preoccupied with 

caring for the family. A study by Vickery (2006) revealed that men in the past were responsible 

for buying the luxury, high-status, pricey consumer products, whereas females purchases were 

rationed and they were only allowed to purchase small ornamental goods for the house (as cited 

by Segal & Podoshen, 2013).  

Evidence shows that in the twentieth century, the emergence of females in the workforce 

had the biggest influence on gender roles within society. Female roles shifted from an unsalaried 

caregiver role within the home to obtaining full-time, paid jobs outside the home. This 

encouraged autonomy and implied that they were no longer financially dependent on their 

spouses (Lindsey, 2015). Research reports that since this shift, females’ levels of fiq11nancial 

and material security have begun rising and they are even attaining levels that equate to those of 

men (Hayes, McAllister & Studlar, 2000). In addition, empirical literature highlights that a 

decrease in the discrepancies between male and female roles are beginning to become 

increasingly evident (Lueptow, Garovich-Szabo & Lueptow, 2001). This might explain the 
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corresponding materialism levels between the two genders modern society. This lack of gender 

differences might also explain why gender was not a significant moderating variable for 

materialism.  

 

 

 

4.2 Limitations, Strengths and Contributions  

A major limitation in the study involves an uneven sample size ratio in the gender and 

family structure variables. There is more than double the number of females than males and 

almost five times the number of students from two-parent families than from single-parent 

families. These flaws in methodology could have possibly influenced the results obtained in this 

current study. A suitable method to confirm this effect on the results would be to obtain a slightly 

more even sample size and compare the two results.  

Furthermore, the Subjective Childhood SES questionnaire (Griskevicius et al., 2011) has 

its flaws also. The participants’ ability to recall events from their past, such as their childhood 

SES, could have influenced their responses, and consequently, the findings of the study. Due to 

the correlational nature of this present research, causation cannot be inferred from the results. 

Moreover, due to the self-reported measures used and the nature of the topic being dealt with, 

social desirability responding could have affected the results. Although measures had been taken 

by the researcher to try to combat bias, one cannot be certain that this response bias was not 

present.  
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In spite of the limitations of the current study, this research also has many strengths. A 

significant strength is that the researcher employed most widely used measure of materialism in 

the literature, which holds strong psychometric properties and is not too extensive lengthwise 

(Rindfleisch et al., 2008). In addition, like all quantitative studies, this research allowed for an 

objective, scientific approach to the topic. Furthermore, the reasonable sample size of university 

students (N= 109) allows for good generalizability of results to this population.     

 

 

 

4.3 Future research and conclusions 

Future research could repeat the current study, while using more efficient sampling 

methods, to obtain a more even sample size within each group. Also, future studies could mirror 

this present study but instead use SES as a mediator variable rather than gender.  

In conclusion, the present study attempted to add to the existing literature on the 

antecedents of materialism in Generation Y by investigating the under-researched demographic 

variable (gender) as a mediator in this widely materialistic cohort. Findings reveal that; family 

structure, socioeconomic status and gender are not predictors of materialism, that family 

structure does not hold the strongest influence and that males did not score significantly higher 

than their counterparts did in this present study.  

These findings run contrary to previous research, which states that materialism is highest 

in low SES males that derive from single-parent households. The current findings could be of 

interest to policymakers looking to reduce materialism using volunteering interventions in this 

cohort. The findings imply that policymakers should not only be focusing interventions on low 
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SES males from lone-parent households but rather on males and females from both family 

structures, as there is no difference between the groups.          
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Appendices 

Appendix A. Information Sheet  

 

WHAT WILL HAPPEN? 

 

Once you have read this information sheet and ticked the box in the consent form, agreeing to 

volunteer in the study you will start the questionnaires. You will be asked to complete two short 

questionnaires, which should take no longer than 5-6 minutes to complete. There will be no 

questions asking you for personal information such as your name or email address, therefore, 

your responses will not be identifiable. Upon completion of the questionnaires, if you wish for 

your responses to be entered into the study you will click the ‘Submit’ button. This information 

will be anonymously stored in a safe place for me to use in analysis and will be securely 

destroyed after I complete the project.  

 

INCLUSION CRITERIA 

In order to participate in the current study you must meet the following criteria: 

 

-The volunteer must be between 18-36 years of age.  

 

-You must be a student attending Higher or further education.  

 

-You should be fluent in English. 

 



PREDICTORS OF MATERIALISM 46 

EXCLUSION CRITERIA 

- Students raised in neither a one-parent nor a two-parent family.  

- Individuals under the age of 18.  

- Individuals that do not attend higher or further education.  

 

 

 PARTICIPANTS’ RIGHTS 

Your participation in this study is completely voluntary. Your responses will remain anonymous. 

This means that the responses you provide will be unidentifiable between the mass sets of data. 

You will be provided with plenty of time to decide if you wish to volunteer in the study. You do 

not have to remain in the study until the end if they do not wish to. If at any point you decide to 

withdraw from the study you may do so without any penalty by exiting out of the questionnaire. 

You are unable to retract your responses once the  ‘Sumbit’ button is clicked as this data is not 

linked to any of your personal information. Participants can request a copy of the study’s results 

from the researcher if they wish to know this information.  

 

POSSIBLE RISKS/ BENEFITS 

Partaking in this study is completely unforced and for this reason, no incentives will be given for 

involvement.  

The topics being discussed in this research may be emotionally upsetting for some individuals. I 

can advise those who consider themselves susceptible to negative emotions triggered by the 

topics being dealt with in this study, to reconsider their participation. If you decide to participate 
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in the study and complete the questionnaires, your responses will be anonymous and no person 

will be able to identify your responses amongst the mass data sets.  

 

 

 

CONFIDENTIALITY/ANONYMITY 

Personal information such as your name or email will not be requested; therefore, your data will 

remain unidentifiable. Upon the completion of this research, the researcher is required to hold on 

to your generated data until the completion of the project whereby it will be securely discarded 

of.  

 

 

ADDITIONAL INFORMATION 

If you have any questions regarding this study please do not hesitate to contact me through the 

below email address: x16472374@student.ncirl.ie 

 

My supervisor is also available to answer any of your questions through the following email 

address: april.hargreaves@ncirl.ie 
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Appendix B. Consent Form. 

- I understand that Alexandra Chircu, an undergraduate psychology student at the National 

College of Ireland, is carrying out the following research.  

 

-I am mindful that I can refuse participation in this study or retreat from the study at any point I 

wish. 

 

-The researcher has explained the nature of this research to me and I willingly approve to 

participate in this study. 

 

-Due to the nature of this research, certain risks and/or distresses may possibly arise at a certain 

point in the study. 

 

-Despite the minute risks associated with this research, I understand what will be assessed.  

 

- I understand that all participants’ data are handled privately. Once all the data have been 

evaluated and formed into a research report it will be presented to the Psychology Department in 

the National College of Ireland for further evaluation. Participants’ names will not be associated 

with their data; therefore at no point will participants’ data be identifiable.  

 

-I have been granted enough time to decide on my participation in this study.  
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- I am aware of my entitlement to withdraw from the study at whatever time I wish. I am also 

aware that once I complete the questionnaire, I cannot withdraw my data from the study, as it 

will not be distinguishable from other participants’ data. 

 

- I have been provided with the contact details of the researcher in the case of any uncertainties I 

may have regarding this research.  

 

-I declare that I am between 18-36 years of age. 

 

-I declare that I have read and understood both the information letter and the consent form 

carefully.  

 

Please thick the box if you have read and understood the above information and if you provide 

your consent to proceed into the study.  
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Appendix C. Demographic questions 
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Appendix D. Subjective childhood SES (Griskevicius, Delton, Robertson & Tybur, 2011)  

 

 

1. My family usually had enough money for things when I was growing up. 

 

 

2. I grew up in a relatively wealthy neighbourhood. 

 

 

3. I felt relatively wealthy compared to other kids in my school. 
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Appendix E. Richins (2004) Material Values Scale - 9  

 

1. I admire people who own expensive homes, cars, and clothes. 

 

2. The things I own say a lot about how well I'm doing in life. 

 

3. I like to own things that impress people. 

 

4. I try to keep my life simple, as far as possessions are concerned. (R) 

 

5. Buying things gives me a lot of pleasure. 
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6. I like a lot of luxury in my life. 

 

7. My life would be better if I owned certain things I don't have. 

 

8. I'd be happier if I could afford to buy more things. 

 

9. It sometimes bothers me quite a bit that I can't afford to buy all the things I'd like. 

 

 


